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1* Report on communication and dissemination packages Deliverable 8.3.6

1 INTRODUCTION

The document “f Report on Communication and Dissemination PacRa(sliverable 8.3.6)
summarizes the main communication and disseminaaiivities implemented by the 11 SPES
Training and Dissemination Units (TDUs) under TRWKEPD (Tr aditional United EuropeFood),

an integrated project financed by the EC unde6thEramework Programme - contract no: FOOD-
CT-2006-016264. These activities were carried onden task 8.3. “Communication and
Dissemination of Results” of Work Package 8 sifiee theginning of the TRUEFOOD Projecf'(1
May 2006 — Month 1) until now (January 2009 — MoB®) and will continue until the end of
project life (April 2010). This document refers prib the activities implemented by SPES TDUs
and its Techno-Scientific Mediators (TSMs). It abide that, in some cases, the typology of the
events described is complementary to the technai@msfer activities reported in the Deliverable
8.2.2 “I' Report on technology transfer activities targefiitg® SMES”.

The Report is divided in four main parts: the iduotion to the communication activities carried
out, the communication activities implemented bgheaational TDU, the dissemination tables
filled in by each national TDU, the annexes whigsaibe more in detail each kind of activity
performed.

One of the most important goals of TRUEFOOD Proork Package 8 “Training, Dissemination
and Technology Transfer” is the promotion of knadge through a large number of
Communication and Dissemination activities. Theralleaim is to generate an effective flow of
information and publicity of the results of the jget and more general on innovation issues in the
traditional food sector.

A constant activity of communication of exploitablesults is of direct value to the Partners
themselves in order to draw the attention of Redems, SMEs and consumers about the
advantages of joining a network, which generatesf@ctive flow of information.

The overall aim of WP8 is to put in place a system of continuowsning and dissemination
activities capable o¢ffective technology transferinto the SME sector involved in the production
of traditional food.

In order to achieve this objective, a Communicatiod Dissemination Strategy has been developed
since the beginning of the Project and it is redylaupdated. The Communication and
Dissemination Strategy contributes to increasevibibility of the project and the DG Research —
Food.

The main issues of the Communication and Dissemim&trategy are the following:

« Ensure the promotion of an effective mechanisnmdohnology transfer. Results should be
effectively disseminated to SMEs and general puddlicational and European level.

* Guarantee a continuous flow of information among TTRUEFOOD partners though a
web site that will have a public (internet) andeatricted area (intranet).



 Raise media awareness on traditional food industsyes through press releases and
events (conferences, workshops, etc.).

* Develop innovative means of disseminating inforomatito the consumers and other
stakeholders.

The Communication and Dissemination Strategy isndgpemplemented by Work Package 8
partners, mainly by the group of TSMs from the 1DUE of SPES, in cooperation with the
Communication Unit (Francesca Resio from Federaliare Servizi srl and Stefania Franze from
SPES) and the Work Package 8 Leader Daniele Rd3s. TRUEFOOD Training and
Dissemination Manager Cecilia Chiapero, on behtgriconsulting S.p.A., provides advice for
the implementation of these activities.

This document was drafted by the TRUEFOOD CommtioicaUnit who collected and
implemented all the information received by the TSl SPES TDUSs.
Daniele Rossi WP8 Leader and SPES Director provédisite for the development of this report.



2. Implementation of the task 8.3 “Communication ad Dissemination
of results”

Partners involved

The European Economic Interest Group SPES GEIE osm@ 11 European Food and Drink
Federations (ANIA — France; Federalimentare —It&gVIA- Belgium; FFDI- Czech Republic;
FHFI — Hungary; FI — Denmark; FIAA/LVA Austria; FB\— Spain; FIPA — Portugal; SETBIR —
Turkey; SEVT - Greece), is the responsible forithplementation of the task 8.3 “Communication
and Dissemination of results”, supported by the @amication Unit (Francesca Resio —
Federalimentare Servizi S.r.l. and Stefania Fran@®ES).

Training and Disseminarion Units, established ia losom of each SPES Federation, have a key
role in the implementation of task 8.3

Communication tools

In order to ensure the promotion of an effective aontinuous flow of information among the
project Partners and for the general public, tHleviong communication tools have been created
and regularly updated by SPES to comply with ReersMRecommendations :

- TRUEFOOD website;

- Library on line;

- TRUEFOOD address list/network of links;

- Production and distribution of information maggyi

- Participation in meetings, TV interviews and othevents for communication and
dissemination of project objectives and results;

- Conferences and workshops;

- National TRUEFOOD web pages;

- Student Prize initiatives (TROPHELIA Europe).

Project web site

SPES (Federalimentare and Federalimentare Ser)izlesigned and established a website for the
TRUEFOOD programme at the linkww.truefood.eu

The web site is in English. It allows communicatiamong all partners and makes the project
known to the general public and consumers. Gregioitance was given to accessibility,
considering that it reaches also users that mahawa¢ a fast modem connection. The realisation of
the web site follows a phase of considerable dgtamd through analysis of potential contents and
available technology, in order to make this acddssind user-friendly for all visitors. In partian)
attention is given to organising the material meay simple way; this enables users to easily $earc
for information and navigate the site, using itaasoptimum working tool and an important source
of information.

A key point has been increasing communication amedhgRUEFOOD project partners. To this
extent, the following sections were created inghgners’ only section

» Partners directory to give the possibility to find contact detailsadff project partners;

» Bulletin board where all TRUEFOOD partners can communicate and tpheir messages;

» Working documentswhere all TRUEFOOD partners can consult the mdtpriaduced by

each WP leader (e.g., meetings reports, delivesaliiiormation material, etc.)

The intranet section is a restricted area onlypfoject participants. They have access to this@ect
through a login and password.



TRUEFOOD web site contains almost all the informatyenerated within the project and presents
information related to quality and safety of traahtal food products. It is regularly updated witie t
assistance of the web master from Federalimentatéhee Communication Unit.

Furthermore, project partners contribute to thentemiance of the web site by sending relevant
information on project activities to the CommunioatUnit.

A very important section of the web site is namBdBlications” (intranet section) and contains the
publications produced by TRUEFOOD project partndigided in three sections according to the
Publication procedure: “under evaluation”, “apprdvand published” and “approved but not
published yet”.

At today a total of 30 publications were “approvedand published” by different scientific
journals, 6 publications are “under evaluation”, ard 50 are “approved by the IPR committee
but not published yet”

TRUEFOOD library on-line

The TRUEFOOD library on-line was developed in caagien with SPES. The Communication
Unit and the Web Master from Federalimentare veijularly update it during the rest of the project
life. From the beginning of the project the WPs éngroduced and will continue to produce
scientific publications, articles, guidelines, nétigrs, information materials for consumers,
training materials for SMEs, etc. The library aias be a tangible form of sustainability, by
allowing project partners, SMEs, scholars and estd professionals to easily consult all
TRUEFOOD publications.

The WPs publications and other printed deliveratilas are not confidential are the core part of the
library. The Communication Unit collects all typek public deliverables produced in electronic
and/or printed version and developed with the loélfhe web master. The library is available at:
http://www.truefood.eu/ar/libraries.asp. and hasentdly been moved from the intranet section of
the TRUEFOOD web site into the public section. &dsch” mechanism has been also foreseen, to
allow everybody to find what they are interestedAhthe moment the library is composed by a
total of 163 items The number of documents of the library is expgt¢teincrease during the next
years of the project activities when more reseagshlts will be available from the RTD WPs 1 - 7.

Other Communication and Dissemination activities

At the beginning of each implementation plan, aridimation, Communication and Dissemination
Strategy’ is developed by SPES (Federalimentargi&ein cooperation with CIAA and AGRI.
The strategy aims at generating an effective fldwnéormation and publicity of the project’s
activities and results. In order to increase thsgbility of the project and the impact at natioaad
European level almost all project partners are lwea in communication and dissemination
activities.

TRUEFOOD address list/network of links

An address list / network of links to EU and nasibdissemination & information channel has been
developed with the contribution of TDUs. The addrkst is in Excel format and it is organized by
“Country” and by “Project Partner” that provide timformation. The contacts contained in the list
are research centres and universities, publictinisths, companies / retail chains, media (TV,
radio, press media, free-lance journalists) andapei persons interested in food safety and food
quality issues. The majority of contacts are congm(47%) and private persons (38%), while the
minority of contacts is represented by the pre$%)(and the research centres (3%). The list
provides the following information: Name of orgaatiobn, Type of organization, Telephone, Fax,
E-mail and Name of contact person.

At present the total number of TRUEFOOD contactowams to aboutl6.000 covering the
following countries: France, lItaly, Spain, BelgiuNetherlands, Germany, Austria, Portugal,
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Sweden, Norway, Finland, Denmark, Poland, Slove@Gigeece, Great Britain, Czech Republic,
Slovakia, Turkey, Romania and Hungary. Some costaetre also established with Latin America
(Chile) and Asia (China). The address list repressanvery important communication tool for the
project. It has been inserted in the Intranet $acti of the website
(http://www.truefood.eu/ar/index.aspnder the section “Communication Kit”. All projegartners
will be able to use the list of contacts if theyddo disseminate contents related to the progegt,(
announcement of projects’ publications, announcémei projects’ events like European
workshops, training sessions or the TRUEFOOD cemieg, dissemination of the newsletter
TRUEFOOD INFO, dissemination of TRUEFOOD brochured @oookmark, etc.). The list is
regularly updated by the Communication Unit.

Production and distribution of information material
SPES and CIAA produce information material with thgport of AGRI and WP Leaders. The
information material is printed by CIAA and distnded among the project partners. All project
partners involved in WP8 contribute to the disttibn of the information material among their
contacts. The following materials were produced:

1) aTRUEFOOD brochuren electronic format and printed version (7.000dcapies) was
prepared in English and translated in SPES natitamgjuages (Greek, Turkish, Spanish,
French, Flemish, Portuguese, Hungarian, Czecliaitaind German). The English brochure
and the translated version were printed and digegidb among project partners and
stakeholders. The brochure contains informationubproject objectives, work package
activities and partners. Furthermore,

CIAA printed 10.000 hardcopies of the TRUEFOOD letsf for distribution among
project partners and SMEs by SPES.

2) aTRUEFOOD bookmarkr leaflet in electronic and printed version (Q0tardcopies) was
prepared in English and distributed among projectners and stakeholders. The bookmark
is a ‘TRUEFOOD project identity card’ and containgormation on the duration of the
project, costs, EU type of instrument and EU thé&mptiority, project coordination and
project partners.

3) aTRUEFOOD business candas developed, printed for all project partnerd distributed
(7.000 hardcopies)

4) a newslettefTRUEFOQOD Info’ was produced every 6 months (5 until now) in etegt
and printed version. The newsletter includes inftian on project activities with the aim of
reaching not only project partners but also a waladience featuring key project events,
research and training activities, policy developtagmublications and other traditional
European food production related issues.

(Number of hardcopies of each newslette0Q@)

e Press releases and articlabout TRUEFOOD were written in different languaffesglish,
Greek, Italian, French, Spanish, Turkish and Czéghilifferent partners (SPES members
and research institutions) and posted at the wele si press room section
(http://www.truefood.eu/press_release)asp

e a ‘TRUEFOOD PowerPoint presentatiowith general information about project activities
was developed and made available at the web sitianet section — in the communication
kit for all project partners.

The target who has been reached by TRUEFOOD dissgion activities, during the™land the #
year of the Project has been mainly composed byemal public, higher education, Industry,
Research, media, SMEs, public authorities withrapunt of approximately 42.000 people.
Participation in meetings, TV interviews and other events for communication and
dissemination of project objectives and results



All SPES members and other project partners carteib to the visibility of the project
participating in meetings and public events wheRUEFOOD was presented and information
material was distributed. The communication offitem Federalimentare Servizi srl archived in a
“Dissemination table” the communication and dissetion activities that took place during and

2" year. Some of the events were: European Techpdatform “Food for Life” and National
Technology Platforms “Food for Life” events, EU ENFproject events, General Assemblies of the
different SPES National Federations, Internatiodahference on Predictive modelling in Foods
organized by AUA — Agricultural University of Athennationals fairs and food exhibitions like
“Alimentaria” in Spain, “Foodapest” in Hungary, “iBaa”, “CIBUS” Rome in Italy, TV interviews
(WP Leader Daniele Rossi at SKY ltaly TV channeDU FIPA at Portuguese national TV
programmes, TDU SETBIR at SKY Turk TV channel, ¥tarthermore, the WP Leader SPES, the
Communication Officer and project research partneasticipated in the TRUEFOOD press
conference for communication and disseminatiorhefgroject results that was held in Paris on the
5™ of June 2007 at CNIEL premises and in Barcelol®&A premises during the Second General
Assembly in May 2008.

Conferences and workshops

The ' TRUEFOOD conference “TRUEFOOD for life” was heldrithg the SIAL exhibition, a
very important international food exhibition thabk place in Paris (France) last™0ctober 2008.
This conference aimed to present the first rese@slits to boost innovation in the traditionaldoo
industry sector, providing a platform to debate diféerent aspects of innovation in the tradtional
food products with all stakeholders. At the extienpromote the conference a big effort was made,
by creating a leaflet, a “save the date”, and aicd¢eld webpage. Participants had a unique
opportunity to network, listen and debate with isiial and academic players involved in
innovation in the traditional food production.

National TRUEFOOD web pages

National web pages were published in month 20 enRéderations / TDUs websites in national
languages. In total 12 web pages were deliveréderfollowing languages: Italian, Flemish, Czech,
Hungarian, Danish, Spanish, Portuguese, GermargkGreurkish and 2 different webpages in
French (one for Belgium by TDU FEVIA and one foakce by TDU ANIA). The web pages are
an important tool for the visibility of the projeand for the communication and dissemination of
the research results at national level. Throughnible pages all TDUs (Training and Dissemination
Units from SPES) inform the SMEs, the consumerstaedyeneral public from 11 countries (i.e.,
Italy, Austria, Spain, France, Belgium, Czech RéjultHungary, Denmark, Portugal, Greece and
Turkey) on issues related to food quality and gafeisearch innovation in traditional food products
and Truefood activities (i.e., Training and disseation activities on research results to SMEs,
Truefood conference, publications, etc.). Some ThW&led the web pages in an ‘Internet section’
accessible to the general public and an ‘Intrapetien’ accessible with login and password. The
creation of an Intranet section was not compulsbihis stage of the project implementation, but it
could become mandatory later on if necessary. EHOWS is responsible for updating the
TRUEFOOD national web pages, if needed with théestsse of web masters and other personnel
working in communication issues.

Student Prize initiatives (TROPHELIA Europe)

In accordance with the Detailed Implementation Romths 25-42, “Task 8.3 Communication and
Dissemination of Results”, it has been decidedrg@oize some student prize initiatives, at national
and/or European level, in order to encourage stgsdem make innovation in traditional food
production.In the light of the successful editioh Toophelia 2008, each SPES Federation will
organize Trophelia 2009.
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Contributions by Training and Dissemination Units

During the # and the ¥ year of the Project, all the dissemination adtgitreached a target mainly
composed bygeneral public, higher education, Industry, Resealt, media, SMEs, public
authorities with an amount of approximately 120.00Gontacts.

Training and Dissemination Units make a great éfilororder to implement the results achieved
with respect to the objectives set out in the Rtoje
Each TDU plays a key role in communicating andeafissating Project results in their Countries.

The following pages show the number of communicasind dissemination tasks carried out by all
TDUs, bothevents(seminars, conferences, press conferences, patisest workshops, infodays,
meetings, congresses, exhibitions, etc.) aatvities (Editing and dissemination of newsletters,
brochures, flyers, leaflets, articles, press r&sasr. of web-site visitors, e-mailing, etc).

The main activities carried out by national TDUsridg Project life are described and analysed
below, through areport (Chapter 2) and alissemination tablgChapter 3 from each SPES
Federation, summarizing the communication and digsa&ion activities performed from the
beginning of the Project until now.



2.1 Communication activities implemented by TDU ANA —France

ANIA organizes and coordinates the disseminatioth @mmunication activities of TRUEFOOD
Project in France. ANIA uses the communication dedsithat it already has and furthermore has
created new ones in order to disseminate everyecelaformation / result to TRUEFOOD project
to the French companies, national authorities,rpriges related to food industries, universitied an
research institutes and to the consumers. The TB4Jdeveloped a plan of dissemination and
communication activities using the following toalsd channels:

o0 A dedicated website developed last year www;antaeeche.net
ANIA website
ANIA e-newsletter
ANIA annual report
Press release though ANIA communication office
Organization of conferences, info-days and events
Participation of ANIA TDU in conferences, meetingeminars, info-days and events.

O O O0OO0OO0OOo

Dedicated website

The TDUdeveloped a web siteww.ania-recherche.neledicated to the TRUEFOOD project. The
general description and the objectives of the TROBP project are presented in the main page
which contains 7 more categories presented indl@fing table:

The Work Packages Contains a detailed descripfitimea8 Work Packages.

Partnership Provides information for the coordind®PES) of the project and lists
all the other partners and their websites.

The TDUs Describes the main activities of the TDligs of all TDUs, lists the

training sessions that performed and provides médion for the
oncoming training session for the SMEs.

Publications Contains the publications of the pmbjéke the brochure and the
newsletters.

News-Events Lists the news and the events of thegr

Links Links to TRUEFOOD, CORDIS food quality andedgt, DG for Health

and consumer protection, DG for Enterprise, ETP sitdy CIAA web
site and other relevant sites on food issues.

Contact Contact details of the TDU and Project doator SPES GEIE
(address, tel., fax and e-mail).

More over all the truefood training activities adescribed (training programmes, didactic
documents,...)

The website is regularly updated following the gaheite of TRUEFOOD and it used for the

advertisement of the events organized in the cordEXRUEFOOD project in France and other

European countries.

ANIA website

On the generic ANIA website there is a page deddatc&b the program. This page is linked the web
site dedicated to the project.

Participation in conferences, meetings, seminarafa-days and events for the communication

and dissemination of project news.
The TDU in order to communicate and disseminatetbgect participated to the following events:
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Event Type of | Place / Date Target Annexe
activity
General Assembly Oral Industry, Police
of ANIA 2007 - Presentation makers,
2008 universities and
research centres
10 TRUEFOOD | Oral 13/10/08 Industry 5
seminars Presentation | 24/11/08
10/10/08
16/12/08
16/10/08
18/11/08
19/10/08
14/11/08
12/12/08
18/12/08

Production and distribution of information material

o

o

O O

Distribution of the ¥ TRUEFOOD Newsletter to ANIA Members (December 2086
Vulgarisation of the newsletter

Very large Distribution of ANIA Annual Report 200@ontains a full description of
TRUEFOOD Project).

Distribution of TRUEFOOD brochure in the 10 truefiomainings organised by ANIA
Distribution of 29 TRUEFOOD newsletter (May 2007) + Vulgarisatiortloé newsletter
Very large Distribution of ANIA Annual Report 200@ontains a full description of
TRUEFOOD Project).

Distribution of 3 TRUEFOOD Newsletter to AINA Members + Vulgarisatiof the
newsletter

Making of a movie about truefood and all traditibpeoducts shown to the food industry
(Assises de I'ANIA 28 of February 2008 + SIAL October 2008)

Very large Distribution of ANIA Annual Report 200{ontains a full description of
TRUEFOOD Project).

Distribution of 4" TRUEFOOD Newsletter to AINA Members + Vulgarisatiof the
newsletter

Distribution of all the truefood communication m@éon SIAL (the biggest food show in
Europe — October 2008)

Distribution of 8" TRUEFOOD Newsletter to ANIA Members + Vulgarisatiof the
newsletter

Articles — Press releases

o

9 Articles in ANIA flash distributes to 5000 profesnal with topics:
TRUEFOOD Presentation

Presentation of TRUEFOOD websitevw.truefood.eu
Presentation of TRUEFOOD" Newsletter

Presentation of translated TRUEFOOD brochure (A3907)
1°' Meeting of National Food Platforms ‘Food for Life’
Benchmark survey of the University of Milan

TRUEFOOD Seminars announcements (X3)

VVVVVVYY
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2.2 Communication activities implemented by TDU
FEDERALIMENTARE —ltaly

General description of the implemented Communicatio and Dissemination activities

One of the most important aim of the Techno Sdienklediators- who are, for Federalimentare,
Federica Scotto di Tella and Alessandro Cordddlito establish the most effective and appealing
Communication and Dissemination strategy, explgias many channels as possible.

The entire work has been developed and carried orkimg in close collaboration with the
TRUEFOOD Communication Unit and TRUEFOOD web mamnageen thou Communication and
Dissemination Activities are strictly related iretmeans and in the aims, for a better understanding
of the documents hereby follows a brief descriptbthe implemented activities.

Communication activities

With this definition the Italian TDU means all tlaetivities that make the TRUEFOOD project
known to the wider audience possible.

At this regard, the Italian TDU exploited Federamare’ channels, distinguishing between targets
of the different stakeholders, among the channels:

TRUEFOOD Network of SMEs (106 members) ;

Federalimentare’ Network (5000 members);

Journalists dealing with food issue;

Magazines specialized in food issue (e.qg. “lt&€g “Food” etc.);

Media (e.g. private channels as “SKY”).

Dissemination activities
For implementing Dissemination Activities it wasportant for Italian TSMs to spread project up
dates and results in the most effective way; thslbeen done by targeting activities very precisely
The Federalimentare TDU decided to exploit theeafoentioned channels in as much occasion as
possible. Project results and up dates were therefgivered in occasions such as, for example:

* Food Fairs (National and International);

* Training Evenst;

» Conferences (National and International);

* Meeting with SMES and other food stakeholders;

* Round tables;

*  Workshops;

The above table describes and summaries the Disagoni and Communication activities
implemented from the start of the TRUEFOOD projgday 2006) until month 33. In order to
clarify if the activity has been carried on by tiveo Italian TSMs or by the General Director of
Federalimentare and TRUEFOOD Coordinator (alonewvith TSMs), in the last column the
specification “TDU ltaly” and “FED” indicates th&b aforementioned distinctions.

Newsletters

Several communication tools have been created witie context of the TRUEFOOD project,
among them a Newsletter was drafted in order t@ gov the Food Stakeholders and SMEs a
constant up date of project activities. With the af differentiate the audience, two Newsletters
have been created: an European one, drafted andgerby the TRUEFOOD Communication
Unit (in collaboration with Federalimentare TDU)daan Italian, much more specific for SMEs,
drafted in Italian by Federalimentare TSMs.
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European Newsletter

The Federalimentare TDU has been working in cladl@lworation with the Communication Unit to
develop and spread the European TRUEFOOD Newsldtter Newsletter was created to inform
SMEs and other food stakeholders about project nesxgents and updated activities.
Federalimentare TDU promptly send the Newslettethto TRUEFOOD Network of SMEs. The
Newsletter is written in English and prepared twacgear.

Italian Newsletter
The TDU prepared 30 Italian Newsletters that wer $o0 SMEs of the TRUEFOOD Network. In
order to give the most precise tool to the SMEba# been decided to create a single Newsletter, in
Italian, for each commodity sector:

1) Processed meat

2) Pasta and cereals

3) Alcoholic beverages,

4) Fruits and vegetables,

5) Tea and coffee,

6) Bakery products and candies,

7) Vegetable oil and fats,

8) Dairy products.
Newsletters are mostly send once every three months
The Newsletter has been organized, in a first pliate six sections (i.e. 1) Important Internatibna
and National events 2) Research objectives of TRUWEP partner, 3) Results of TRUEFOOD
partner 4) Scientific articles 5) Activities orgaed by the Italian and European TDU, 6) Activities
to be organized by the Italian TDU); after almostear of delivering the Newsletter, with the aim
to make it more “friendly” and captivating for SMEshas been divided into 4 sections:

Events

In this section of the Newsletter it's possibldital the most important European and Italian events
that could be interesting for Italian SMEs. Linksdadirect contact of the organizers are provided
within this section.

As the Italian TDU works in close collaboration lwll SPES Food and Drink Federations’ TSMs,
in this section, European events that are organ®e8PES members are enlightened, as well as
other important events from the system of Federliare’ Associations.

Project results

This section is updated with results from TRUEFO@Dject that, according with IPR rules, could
be published and disseminated. Federalimentare’ Stdmarizes information in an friendly- to-
read way; it is very important to make TRUEFOODuies as much appealing for SMEs as
possible. At the end of the abstracts, the contattsach Research Centres and University that
realized the results are indicated; SMEs, anywag,the Federalimentare TDU as contact point for
further information.

Scientific articles

This section is updated by the TDU with the latsentific publications produced by Italian and
European Universities and Research Centres. Inr dodbave the most updated overview of the
scientific publications, the Italian TDU uses vaisaools as:

subscription to “Italian Journal of Food Science”;

research on Internet;

periodic visit to Research Centres libraries (ENR, ISS, Biotechnology Dept. of “La Sapienza”
University); compendium of the annual Italian Caxgy of Food Science and Technology;
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Scientific articles are summarized in an “easyfErd” abstract and translated in Italian. All the
abstracts and research contacts are uploadechmttbata base of Innovation” and the “Data base
of the Research Centres” which have been creatsibte and manage all data and information.

Information and Training to SMEs
The last section summaries events and initiatikasdre organized at European and Italian level by
SPES members TDUs, with a special reference taitadvents, in particular , it can b found
information about:

* training events- agenda of the day and contastibscribe are provided;

* logistic (where needed) information

Films
According to what is described in the Detailed lempéntation Plan (months 13- 30 and 25- 42) a
short film has been developed and produced withathreto describe TRUEFOOD activities and
project up dates (e.g. objectives, main resultsezel, etc.). The film was presented during
APERTAMENTE (8" November 2008 in Rome) and will be distributedimigyirevents and among
SMEs, consumers and other stakeholders. In ordecréate a more specific and targeted
dissemination tool, the film has been split int@ fermats:

1) 8 minutes- containing a wider overview of th@mamical, innovative and consumer side

perspective;

2) 4,30 minutes- emphasizing the Research and idias of view.
The film has been- and will be- disseminated onl @wpport as well as, where possible, via other
media (e.g. TV).

Webpage
In order to create an easy to use, understandafde catchy tool for Italian SMEs the
Federalimentare TDU, working in close collaboratrath the Communication Officer and the Web
Manager, developed a section within the Federaliamlen web page (i.e.
www.federalimentare.it/formazione

» etc.

The main steps that were taken to build the welep@l identification of the logic structure both
for the public and reserved access part; (2) desligile graphic (3) definition of the logic pattevh
database fields; (4) private and public sectioration; (5) back office section management design
and realization; (6) Input of files into the seatip(7) creation of an hierarchy of users granted b
password for the reserved area; (8) checking ofstwion’ feature for the public and reserved
section; (9) updating of the section.
The web page, constantly updated by Federalimemfatg is organized as follows:
* Public sectionin this section can be found information about:
» Objectives
Partner
Activities
agreement to the TRUEFOOD TDU Network
events
contacts
activities organized by Italian TDU
Italian training events (with agenda uploaded)
a link to all SPES members Food and Drink FedenatTDUs
Press area

vVVy v ¥ v Vv v vy
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* Reserved sectiofaccessible via an ID and Password by memberq@fTRUEFOOD
Network):
» ltalian training events (with agenda uploaded);
» TRUEFOOD Research results;
» Publications (e.g. slides of the events, Newslgtteeports, articles
etc.)
» funding opportunities for SMEs.

The Web page is constantly updated by FederalimeiiaMs, the latest Newsletters as well as the
agenda, slides and other materials form Trainirents/are promptly uploaded.

Training and Technology Transfer leaflets
In order to enhance as much as possible Trainind @achnology Transfer Activities,
Federalimentare TDU drafted and printed a leafiet,ltalian, containing the Training and
Technology Transfer events for year 2008. Leafietge been distributed via different channels:
a. e-mail to the SMEs of the TRUEFOOD Networkywadl as other Federalimentare contacts;
b. during Food Fairs (e.g. Cibus Parma 2008, ®aloternazionale del Gusto di Torino etc.);
c. in occasion of Training Events.

Brochure
Federalimentare TDU, in order to give to SMEs atieénfood stakeholders a complete overview of
TRUEFOOD project, translated from English to Italthe already prepared brochure and printed it.
The brochure has been disseminated via:
* printed form- during events such as Food FaMNatibnal and International), Training
Events etc;
» electronic form- by e-mail among TRUEFOOD Netlwand other food stakeholders.
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2.3 Communication activities implemented by TDU FEVA —Belgium

Activities related to Technology transfer are oligad in Belgium by the National Food Federation
(TDU FEVIA) and the two national platforms : Flamsf&OOD for Flanders and WAGRALIM for
Wallonia. Additional input from other institutiorse also mentioned.

Our major activities started last February 2007 @)EHnd not May 2006 (M1). The average / month
is calculated from February 2007 and not May 200 period covers 24 months (M10-M33).

FEVIA activities
- Periodical announcements
0 FEVIA-FLASH, FEVIA’s weekly e-newsletter
= Type : announcement of TRUEFOQOD activities : netiste SIAL
conference, announcement, synthesis of TRUEFOQOitaed
= Target : Flemish and Walloon SMEs + Belgian stakiddrs (from 2.700
to 2.800 people)
= Total : 15 articles. Average : 1 article / 2 months
o Direct announcements
= Type : announcements of TRUEFOOD activities bydlireailing, e-
mailing, snail mail
= Target : European TDUs, Belgian SMEs, stakeholdmademia,
scientific partners, research centres (from 30.%0@ people)
= Total : 12 direct mailings. Average : 1 mailing Adnths
o0 Indirect announcements
= Type : help of stakeholders and intermediates teagpour
announcements by mailings (e-mailing and snail yailblication on
websites, training catalogues, hard copies
= Target : Belgian SMEs and stakeholders mainly ¢38.000 people)
= Total : £15 stakeholders / intermediates. Min. 2Roms, average : 1
action / month
o0 Spread of documentation :
= Type : hard-copies available at FEVIA : newslettarsmouncements of
training activities, etc.
= Target : 1-2 visitors at FEVIA / month
= Total : 20 to 60 sets of documents

- Meetings and Visits
o0 Objective : presentation of the TRUEFOOD projecBMEs and collection of
needs. The visits started from May 2007
o Target : food SMEs and stakeholders
o0 Total: 34 visits, £100 people

- Specific web pages on TRUEFOOD activities
o Creation and publication of webpages on TRUEFOOivities
= From October 2007 to December 2007
= Type : description of innovation solutions for SMEs
= Target : industry (all food sectors)
= Total : 1 web page onww.fevia.be
0 Update of pages on FEVIA website and “SME Forum”
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= Type : publication of article, update of informatiftraining activities,
TRUEFOOD activities, TRUEFOOD documentation) oncsiie
webpages URL www.fevia.beandwww.fevia-pme.be

= Target : Belgian SMEs (approx. 8.500 people / mpnth

= Total : 4 updates. Average : 1 update / 6 months

NFTP activities : Flanders’FOOD (Flanders) and WAGRALIM (Wallonia)
- Periodical announcement
o Direct announcements such as direct mailing anevesietters (1- STW Food
Gate, published every 2 weeks and 2- WAGRALIM Irgablished every 2

months)
= Type : identical to the announcements in the FE¥lash (refer to
FEVIA activities)

= Target : Belgian SMEs, stakeholders, academiansfitepartners,
research centres (from 450 to 1.500 registeredlpdopthe concerned
period)

= Total : 14 actions. Average : 1 article / 2 months

o0 Spread of documentation :

= Type : hard-copies available at Flanders’FOOD araiGRALIM

= Target : 1-2 visitors per NFTP / month

= Total : 40 to 70 sets of documents

- Specific web pages on TRUEFOOD activities
o Creation and publication of webpages on TRUEFOO#vides
From October 2007 to December 2007
Type : description of the project
Target : industry (all food sectors)
Total : 1 web page onmww.flandersfood.coml web page on
www.wagralim.be
0 Update of the national web pages for TRUEFOOD damts/
= Type : publication of article, update of informatiftraining activities,
TRUEFOOD activities at European scale)
= Target : Belgian SMEs and stakeholders (approXd@2)500 visitors per
NFTP / month)
= Total : 6 updates. Average : 1 update / 4 months
o Publication of oral talk in Battice
= From September 2007
= Courtesy ofAlimentaire Liégeois
= Type : oral presentation of TDU FEVIA at Batticer@erence
= Target : industry and consumers (x1.000 visitar®hth)

- Publications
o Type : Annual reports
o0 Target : Industry, government, research centrakebblders
o Total : 2 reports for Flanders’FOOD (2006 and 203700 hard copies per year

Meetings as Organisation of events or Participatiogvents
o Type : Regional event, international fairs, opeysda industry. Spread of
TRUEFOOD documents
o Target : Belgian SMEs and stakeholders (from 120 people per event)
o Total : 6 events. Average : 2-3 events / year
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Info-DAYS

Type : agricultural fair affoire de Libramont

Target : food SMEs, first transformers, consumgeseral public

Total : 1 event, July 2008 (3 days), on AUDA/Vérsvenir Stand (courtesy of
AUDA). Approx. 500 people reached

Other institutions
- Publication of the TRUEFOOD logo as partner

(0]
0]

AUDA website (vww.jambondardenne.e®.000 visitors / month)
AUDA leaflet on Ardenne ham (spread to consumeéd<)@ printed copies)

- Atrticles published in newspapers and magazines

0]

0]
(0]
0]

Le Sillon belge, October 2007 (+26.000 readersinex 1

CCI Luxembourg, May 2008 (x7.500 readers) : Annex 2

ATHENA, October 2008 (+32.000 readers) : Annex 3

Vers I’Avenir du Luxembourg, November 2008 (£60.0@@ders) : Annex 4a
and Annex 4b
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2.4 Communication activities implemented by TDU FFD — Czech
Republic

Czech Technology Platform for Foodstuffs (CTPP)

The Czech Technology Platform for Foodstuffs isivaty involved to prepare communication

material for SMEs as regards the new opportunitiethin the Czech Rural Development

Programme 2007-2013. SMEs can apply for financedistance in order to introduce new
technology for traditional food products. Developrnactivities can be carried out in co-operation
with research institutes of Universities which greviding their know how to SMEs to introduce

new technologies for the production of traditioftadd products.

FFDI organizes and coordinates the dissemination @h communication activities of
TRUEFOOD Project in Czech Republic. FFDI uses the commuioicahannels that it already has
and furthermore has created new ones in ordersgediinate every related information / result to
TRUEFOOD project to the Czech companies, nationdghaities, enterprises related to food
industries, universities and research institutestarthe consumers. The TDU has developed a plan
of dissemination and communication activities ughmgfollowing tools and channels:

o0 A dedicated website developed last year www.foadnet
FFDI website
FFDI e-newsletter
FFDI annual report
Press release though FFDI communication office
Organization of conferences, info-days and events
Participation of FFDI TDU in conferences, meeting@ninars, info-days and events.

O O0OO0OO0OO0Oo

Dedicated website

The TDUdeveloped a websitéitp://www.foodnet.cz/slozka/?jmeno=TRUEFOOD&id=§76
dedicated to the TRUEFOOD project. The generalrgggm and the objectives of the
TRUEFOOD project are presented in the main pagetwtontains 7 more categories presented in
the following table:

The Work Packages Contains a detailed description of the 8 Work Packages.

Partnership Provides information for the coordinator (SPES) of the project and lists all the
other partners and their websites.

The TDUs Describes the main activities of the TDUs, lists of all TDUs, lists the training

sessions that performed and provides information for the oncoming training
session for the SMEs.

Publications Contains the publications of the project like the brochure and the newsletters.
News-Events Lists the news and the events of the project.
Links Links to TRUEFOOD, CORDIS food quality and safety, DG for Health and

consumer protection, DG for Enterprise, ETP web site, CIAA web site and
other relevant sites on food issues.

Contact Contact details of the TDU and Project coordinator SPES GEIE (address, tel.,
fax and e-mail).
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More over all the Truefood training activities adescribed (training programmes, didactic

documents,...). The website is regularly updatedvalhg the general site of TRUEFOOD and it

used for the advertisement of the events organizdiae context of TRUEFOOD project in France

and other European countries. On the general FF&dsite there is a page dedicated to the
program. This page is linked the web site dedictadtie project.

Participation in conferences, meetings, seminarspfio-days and events for the communication
and dissemination of project news.

The TDU in order to communicate and disseminatetbgect participated to the following events:

Meeting of Directors of Sector Associations (PR) 2/11/2006 | Members, 2l RER's
premises, Pragu¢
Meeting to set up Czech Technology Platform 22/00/2 | Members, | Kaiserstejn
136 Palace, Prague
Board of Companies Directors (RER) 30/11/2006| Members, | Pilsner Urquell,
56 Prague
Meeting of set up Beer Cluster 19/12/2006 Membets, Research Centrel,
Prague
Meeting of Beer Cluster 11/1/2007| Members, | CR, FFDI's
41 premises, Prague
Meeting of Beer Cluster 12/1/2007) Members, |23 CRDFs
premises, Prague
Meeting of Beer Cluster 31/1/2007) Members, |43 C&sdarch
Centre, Prague
Meeting of Directors of Sector Associations 13/2/20 | Members, 1§ CR, FFDI's
premises, Prague
General Assembley 17/5/2007 | Members, |CR, Congress
state adm., 6[LCentre, Prague
Board of Companies Directors 17/5/2007  Members| &R, Congress
Centre, Prague
Meeting of WG for Bakery production 22/5/2007 | Branch CR, FFDI’'s
experts, 14 | premises, Prague
Plenary Meeting of Czech Technology Platform 2418/2 | Members, | CR (internationa
non- approach),
members, Kaiserstejn
RTD, Palace, Prague
Universities,
63
Environmental Affairs Committee 4/6/2007 Members, |ICR, FFDI's
premises, Prague
Executive Committee 716/2007 Members, 4| CR, FFDI's
premises, Praguée
Legislation Committee 13/6/2007 | Members, 19 CR, FFDI's
premises, Prague
Meeting of WG for Frozen Food Products 14/6/2007 nmers, 9 | CR, FFDI's
premises, Praguée
Executive Committee 25/6/2007 | Members, 6] CR, FFDI's
premises, Pragu¢
Meeting of Directors of Sector Associations 26/@&20 | Members, 1§ CR, FFDI’s
premises, Pragu¢
Executive Committee 25/7/2007 | Members,4 | CR, FFDI's
premises, Pragu¢
Board of Companies Directors 31/7/200f  Members| &R, UZPI,
Prague
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Meeting of Directors of Sector Associations 20/&20 | Members, 19 CR, FFDI’'s
premises, Pragu¢
Executive Committee 3/9/2007 Members, 7| CR, FFDI's
premises, Pragu¢
General Assembley 13/9/2007 | Members, 71 CR, Hotel
Olympik,
Artemis, Prague
Executive Committee 13/9/2007 | Members, 6| CR, Hotel
Olympik,
Artemis, Prague
Meeting of WG for Bakery production 19/9/2007 Meardy 14| CR, FFDI's
premises, Prague
Meeting of WG for Frozen Food Products 20/9/2007 mders, 14| CR, FFDI's
premises, Praguée
Project’s dissemination during workshop focusedisin 25/9/2007 | Members, 56 CR, Hotel
assessment in food industry (see Potragkazpravodaj Courtyard,
11/2007, page 8). Prague
Executive Committee 4/10/2007 | Members, 7| CR, FFDI's
premises, Praguée
Executive Committee 25/10/2007 | Members, 8] CR, FFDI's
premises, Praguée
Meeting of Directors of Sector Associations 3120@w7 | Members, 16 CR, FFDI’'s
premises, Pragu¢
Meeting of WG for Bakery’s production 7/11/2007 mieers, 14) CR, Betice
Environmental Affairs Committee 13/11/2007 Membérk,| CR, FFDI's
premises, Prague
Meeting of WG for Frozen Food Products 15/11/2007 eners, 9 | CR, FFDI's
premises, Prague
Executive Committee 20/11/2007 | Members, 7| CR, Olympik
Hotel, Prague
Board of Companies Directors 20/11/2007 Membeds| @R, Olympik
Hotel, Prague
Legislation Committee 28/11/2007| Members, 26 CR, FFDI's
premises, Pragu¢
Meeting of WG for Healthy Lifestyle 6/12/2007| Meerb,13 | CR, FFDI’'s
premises, Prague
Executive Committee 10/12/2007 | Members, 7| CR, FFDI’'s
premises, Pragu¢
Executive Committee 15/1/2008 | Members, 7| CR, FFDI's
premises, Pragu¢
Board of Companies Directors 24/1/2008  Members| €R, Artemis
Hotel, Prague
Meeting of WG for Bakery’s production 23/1/2008  Mmars, 14| CR, FFDI's
premises, Pragu¢
Meeting of WG for Frozen Food Products 25/1/2008 niders, 8 | CR, FFDI's
premises, Pragu¢
Steering Committee of Czech Technology Platform 5/2/2008 Members, 14| CR, FFDI's
premises, Prague
Meeting of WG for Frozen Food Products 7/2/2008 Mem, 8 | CR, FFDI's
premises, Prague
Meeting of WG for Healthy Lifestyle 13/2/2008| Meeib, 17| CR, FFDI's
premises, Prague
Project dissemination Workshop titled: ,Chemicdksain 18/2/2008 | Members, 56 CR, Hotel
Baker’s production, legislation, food chain’s stamd”. Olympik, Prague
Executive Committee 21/2/2008 | Members, 8| CR, FFDI's
premises, Prague
Legislation Committee 27/2/2008 | Members, 21 CR, FFDI's

premises, Pragu¢
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General Assembley 28/2/2008 | Members, 74 CR, Hotel
Olympik,
Artemis, Prague
SALIMA International Food Fair, Executive Committ&e | 5/3/2008 Members, 8| CR, FFDI's
Project Dissemination meeting — with Czech Minister premises, Pragu¢
Agriculture CR
Project Dissemination Workshop titled: ,Chemicdetain | 17/3/2008 | Members, 31 CR, Hotel
milk industry, nutritional recommendations, duréijlactive Olympik, Prague
and intelligent packaging”.
Executive Committee 20/3/2008 | Members, 8| CR, FFDI's
premises, Praguée
Supervisery Committee of Czech Technology Platfaith | 31/3/2008 | Members CR, Ministry of
Minister of Agriculture CR Agriculture
Environmental Affairs Committee 2/4/2008 Member3,|ICR, FFDI's
premises, Prague
Meeting of WG for Trade Policy and Marketing 41303 Members, 16 CR, FFDI's
premises, Pragu¢
Plenary Meeting of Czech Technology Platform 0O Members, 71 CR,
Kaiserstejnsky
palac, Prague
Meeting of WG for Frozen Food Products 10/4/2008 nmers, 7 | CR, FFDI's
premises, Pragu¢
Project Dissemination Workshop titled: ,Chemicdietg, 14/4/2008 | Members, 41 CR, Hotel
food labelling, durability, additives, sanitary eodf food Olympik, Prague
packaging.(malt, fried products, cereals, cofferding)”.
Meeting of WG for Healthy Lifestyle 16/4/2008] Meab, 17| CR, FFDI's
premises, Pragu¢
FFDI’s Executive Committee 17/4/2008 Members,|7 , EFDI’s
premises, Pragu¢
Meeting of Directors of Sector Associations 17002 | Members, 1§ CR, FFDI's
premises, Prague
Meeting of WG for Bakery's production 23/4/2008  Mmars, 12| CR, FFDI's
premises, Prague
Meeting of WG for Trade Policy & Marketing 23/4/20 | Members, 13 CR, FFDI's
premises, Prague
Board of Companies Directors 28/4/2008  Members| @R, Artemis
hotel, Prague
Executive Committee 28/4/2008 | Members, 9| CR, hotel
Artemis, Prague
Executive Committee 19/5/2008 | Members, 7| CR, hotel
Sen/Senohraby,
Prague
Legislation Committee 21/5/2008 | Members, 28 CR, FFDI's
premises, Prague
Meeting of WG for Healthy Lifestyle 18/6/2008] Meab, 13| CR, FFDI’'s
premises, Prague
Executive Committee 29/5/2008 | Members, 8] CR, TOP hotel
Prague
Executive Committee 9/6/2008 Members, 8| CR, Pizzerie
Coloseum,
Prague
Meeting of WG for Bakery’s production 17/6/2008  Mmars, 12| CR, FFDI's
premises, Pragu¢
Executive Committee 24/7/2008 | Members, 7| CR, hotel
Sen/Senohraby,
Prague
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Board of Companies Directors 24/7/2008  Members| R, hotel
Sen/Senohraby,
Prague
Meeting of WG for Healthy Lifestyle 20/8/2008| Meetb, 14| CR, FFDI's
premises, Pragu¢
Executive Committee 4/9/2008 Members, 8| CR, FFDI's
premises, Pragu¢
Round Table to Czech Technology Platform 8/9/2008 Members, 20| CR,Restaurant
Kolkovna
Meeting of WG for Frozen Food Products 11/9/2008 nifders, 12| CR, FFDI's
premises, Praguée
Steering Committee of Czech Technology Platform 16/9/2008 | Members, 9 | CR, FFDI's
premises, Pragu¢
Legislation Committee 17/9/2008 | Members, 26 CR, FFDI’'s
premises, Praguée
Round Table to Czech Technology Platform with Miryi®f | 29/9/2008 | Members, 9| CR, Restaurant U
Health CR Pravadi
WG for BIO Foodstuffs 1/10/2008| Members, 19 CRDFE
premises, Prague
Meeting of WG for Healthy Lifestyle 15/10/2008 Mbars, 12| CR, FFDI's
premises, Prague
Executive Committee 23/10/2008| Members, 7| CR, hotel
Sen/Senohraby,
Prague
Advisory WG of Czech Technology Platform with Mités of | 14/11/2008| Members CR,

Agriculture CR

Kaiserstejnsky
palac, Prague

Plenary Meeting of Czech Technology Platform

42098

Members

CR,
Kaiserstejnsky

palac, Prague

Production and distribution of information material :

by FFDI.

Quality organised by FFDI.

organized by FFDI.

YV VV VVV V¥V VV VYV VYV

Distribution of 2¢ TRUEFOOD newsletter (May 2007).
Distribution of TRUEFOOD Brochure in an one day s®&n for Safety - Nutrition —

Distribution of the ¥ TRUEFOOD Newsletter to FFDI Members (December 2006
Distribution of FFDI Annual Report 2006 (containsfidl description of TRUEFOOD
Project) in the General Assembly of FFDI (2006).
Distribution of TRUEFOOD brochure in the meeting feutritional Labelling organized

Distribution of FFDI Annual Report 2006 (containsfidl description of TRUEFOOD
Project) in an one day seminar for Safety - Nutnit+ Quality organised by FFDI.
Distribution of 3 TRUEFOOD Newsletter to FFDI Members.
Distribution of TRUEFOOD Czech brochures in the &ahAssembly of FFDI (2007).

Distribution of FFDI Annual Report 2007 (containsfidl description of TRUEFOOD
Project) in the General Assembly of SEVT (2008).
Distribution of 4" TRUEFOOD Newsletter to FFDI Members.
Distribution of FFDI Annual Report 2007 and TRUEFDMewsletters in the Info-day

Distribution of FFDI Annual Report 2007 (containsfidl description of TRUEFOOD

Project) to participants of the 3 special TRUEFOSHMinars in Prague.
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» Distribution of TRUEFOOD Czech brochure and TRUERDRewsletter to participants

of 3 TRUEFOOD seminars in Prague.

> Distribution of 3" TRUEFOOD Newsletter to FFDI Members.

» In particularly:

Newspaper: Potravitigky zpravodaj (FFDI’s edited 12/2/2007| Members, | Czech
monthly newspaper) 4.500 Republic
people
Bakery’s Journal: Peka cukra 8/2007 Members, | Czech
3.200 Republic
people
appr.
Professional Food Journal: Moderni obchod 2007, | Members, |Czech
2008 non- Republic
members,
general
public
5.000
people
appr.
Professional Food Journal: &b 2007, Members, | Czech
2008 5.500 Republic
people
appr.
Economy Journal: Komora CZ 2006, |7.000 Czech
2007, people Republic
2008 appr.
Academy Journal: Akademicky bulletin 2006, |5.300 Czech
2007, people TBJ Republic
2008
Agricultural Journal: Zertélec 2007, 5.800 Czech
2008 people TBQ Republic
Journal S¥t potravin/World of Foodstuffs (FFDI's 11 - 10.000 Czech
monthly periodics) 12/2008 | people TBJ Republic

Communication and dissemination of project news toards Czech media:

Breakfast with Press, cooperation with China Apr | az21 Czech

journalists | Republic
Press Conference with Ministry of Agriculture CR — 14/6/2007 | &4 25 Czech
Minister Mr. P. Gandalo¥i cooperation with Romania and journalists | Republic
Bulgaria.
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Press Conference related to advance payment fetiqpla |19/6/2007 | 417 Czech
bottles. journalists | Republic
Press Conference on GDA. 20/6/2007 &19 |Czech
journalists | Republic
Breakfast with Press in presence of Chairman oERY | 25/6/2007 | & 32 Czech
Committee, Public health and Food Safety, Mr. Mawes journalists | Republic
Ouzky.
Competition — Czech Bio food product of Year 2007. | 2/7/2007 | 441 Czech
journalists | Republic
Breakfast with Press and Members of Czech Parliamen 22/10/2007 & 30 Czech
Mr. J. Papez, M. HaSek and P. Koila journalists | Republic
Breakfast with Press and Member of EU ParlianntJ. | 26/11/2007% & 41 Belgium,
Brezina, journalists | Brussels
- traditional food products.
Media — Briefing — Conference. 17 - a29 Germany,
19/1/2008 | journalists | Berlin
Salima International Food Fair: Media — Briefing — 6/3/2008 | 431 Czech
Conference. journalists | Republic, Brno
Briefing — conference with Czech Member of Parliaime |2/4/2008 | & 25 Czech
(V. Zelezny) journalists | Republic
Briefing — conference with Czech member of Parliangd. | 12/5/2008 | & 31 Czech
BoboSikova) journalists | Republic
Briefing — conference with Czech Member of EU 24/11/2008 4 17 Czech
Parliament journalists | Republic,
Pizza
Collosseum
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2.5 Communication activities implemented by TDU FHF- Hungary

Communication and dissemination of the resultdefRroject started also with our participation in
the development of a communication, information afidsemination strategy and with an
awareness campaign aiming to raise the attentitimeaihdustry and other stakeholders on the goals
and main issues of the Project. The informationkpges were developed or translated in
Hungarian and have been distributed mostly thrabglcommunication channels of the Federation:
website, newsletter, meetings, exhibitions, dimwitacts, flyers, press release. We have also used
the events of our Federation and partner orgaoisaiike the National Technology Platform and
the Hungarian Scientific Society for Food Industoy inform our members, other companies,
authorities, policy makers, scientist, and the oomxs on the TRUEFOOD Project.

In details:

1. Participation in meetings and events for commcation and dissemination of
project news: i.e., meetings of the Hungarian Tetdgy Platform “Food for
Life” Budapest, June, November 2007, November 20B8ard meeting
(February 2008) and the General Assembly of theefadidn of Hungarian Food
Industries in April 2008, “FOODAPEST” internationaiood exhibition,
Budapest, November 2007, “SALIMA” international tbe&xhibition, BRNO,
March 2008; “FOODAPEST” international food exhibiti Budapest,
November 2008, Distribution of TRUEFOOD brochured & RUEFOOD Info’
newsletters;

2. Production and distribution of information maaeéri.e., written report for the
Board and the General Assembly of the FederatiotherProject, inputs for the
preparation of information material, translatiordafistribution of TRUEFOOD
brochures and ‘TRUEFOOD Info’ newsletters, productdf press releases, etc.;

3. Presentation on TRUEFOOD project at the Canmdgstry event (Nagykos,
Hungary, May 2008; 80 participants from the Hungaricanning industry,
research, education, Ministry of Agriculture), distition of TRUEFOOD
brochures;

4. Presentations on the aims, partners and maittsed the TRUEFOOD Project
and distribution of TRUEFOOD brochures and ‘TRUEHD®fo’ newsletters
at TRUEFOOD seminars, trainings (March, April, Ju@xtober, November
2008)

Target of the activity:

- March 2008: 40 SMEs and 25 from universitieseaesh and development
institutes, laboratories, ministries, authorities;

- April 2008: 30 SMEs

- June 2008: 29 SMEs

- October 2008: 26 SMEs

- November 2008: 20 SMEs

5. Participation in the Scientific Colloquia of tii&entral Food Science Research
Institute, the Food Science Complex Committee ef lHtungarian Academy of
Science and the Hungarian Scientific Society food=dndustry and inform
scientist on the TRUEFOOD Project;

6. Distribution of TRUEFOOD brochures and ‘TRUEFOQo’ newsletters at

FHFI Events;

Dissemination of the benchmark survey for SMiasfWP5;
Development and updating of national web pagesitaTRUEFOOD;
Information articles on TRUEFOOD in the newsetif the Federation

© o N
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10. Updating the dissemination list;

11. Regular contacts with SMEs mainly by e-mail ahdne (at least 20-40 contacts
weakly);

12. Personal visits at branch associations (SoftkpMineral Water, Confectionary,
Bakery, Deep Freezing and Canning)

13. Inputs for updating the Information, Communimatand Dissemination strategy
of TRUEFOOD,;

14. Inputs for the organization of and participatia the TRUEFOOD conference
held in November 2008 (i.e., definition of themigtde, speakers, etc.);

15. Inputs for task 8.3. for the next Detailed lempkntation Plan.
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2.6 Communication activities implemented by TDU FI-Denmark

The Danish Food and Drink Federation organizes aadrdinates the dissemination and
communication activities of TRUEFOOD Project in Deark. The Danish Food and Drink
Federation uses the communication channels thalteady has, homepage and news letter, and
establish new ones ad hoc linked to disseminateyewelated activity and information to
TRUEFOOD project to the Danish companies and engeprelated to food industries. The Danish
Food and Drink Federation carry out disseminationml @ommunication activities using the
following tools and channels:

o A sub website developed in 2008 on:

http://foedevarer.di.dk/Om+Fi/Projekter/Truefoodnht
0 e-newsletter: Fokus
o Organization of seminars

Website

The web site linked to the TRUEFOOD project:
http://foedevarer.di.dk/Om+Fi/Projekter/Truefooaiht

The web site contains a general description anabfectives of the TRUEFOOD project and why
it is relevant to the Danish Food and Drink Federato participate in the project. Among others
are the following information presented on the wib with descriptions and links:

The Work Packages Contains a detailed descripfitimea8 Work Packages.

Partnership Provides information for the coordind®PES) of the project and lists
all the other partners and their websites.

Publications Contains the publications of the pbjéke the brochure and the
newsletters.

News-Events Lists the news and the events of thegr

Links Links to TRUEFOOD, CORDIS food quality andedst, DG for Health
and consumer protection, DG for Enterprise, ETP witdy CIAA web
site and other relevant sites on food issues.

Contact Contact details of the TDU and Project doator

Production and distribution of information material and organizing seminars
o Distribution of the Newsletter — Fokus - to Membeg the Danish Food and Drink
Federation: Information of the TRUEFOOD project wia&unched
Distribution of the Newsletter — Fokus - to Membefshe Danish Food and Drink Federation
regarding the member seminar in the 2. Februarg 200
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2.7 Communication activities implemented by TDU FIAA - Austria

Communication and dissemination of results

Austrian Technology Platform (ATP)

The Austrian TDU is actively involved to prepareraaunication material for SMEs as regards the
new opportunities within the Austrian Rural Devetognt Programme 2007-2013. SMEs can apply
for financial assistance in order to introduce n@mghnology for traditional food products.
Development activities can be carried out in corapen with research institutes of Universities
which are providing their know how to SMEs to irduze new technologies for the production of
traditional food products.

Communication and dissemination

02.04.2008, FFG (Austrian Research Promotion Agemnference "Open Space for European
Research". TDU took part in a industry consultatébscussion for innovation exploitation and
funding principles for the industry. The resultdle included in the strategic focus of the TDU
Austria.

21.10.2007, Launch of the Slovenian Technologyf®at STP. TDU Austria was invited as guest
speaker and gave information about Austrian expeeig and presented a model for the potential
design of a STP founding process. After the comiezebilateral talks with GZS and FIAA resulted
in the intended close collaboration between TDUtAasnd Slovenia in the future.

27.09.2007, EUROAGRI Conference. The annual EURORAGHference “Food - from Ideas to
Successful Innovative Products” gave the possyaiditintroduce TDU Austria in combination with
the whole project to the interested audience ofdeiple.

05.02.2008, Presentation of TDU Austria at Confeeenf Styrian food producers “food technology
well financed”.

A continuous presentation of Truefood activitiesuisdertaken related to the activities of the
Austrian TDU for the projects on “Genuss RegionarstAia” and “Agroinnocessing”: It is foreseen
to provide the findings and results of the Truefaatlvities via the regularly up dated info shdets
the “Genuss Regionen” Austria management to befmefit the results achieved under Truefood.

National TRUEFOOD Website

The national TRUEFOOD website was implemented atingrto the time frame of the Dow. In
order to be attractive the website is updated ®atgy and links the Austrian TDU to other relevant
schemes and national activities in the contexeoimology transfer and fundings.

2.8 Communication activities implemented by TDU FIB —Spain

General description of the implemented Communicatio and Dissemination activities

One of the most important aim of the Techno Sdienklediators- who are, for FIAB, Federico
Morais and Nuria Arribas- is to establish the meSective and appealing Communication and
Dissemination strategy, exploiting as many chanaslpossible. Also, FIAB relies on the support
of the Communication Department, which contact$ e local press to do the dissemination of
the different events of Truefood which we realire&pain.

Communication activities

We collected the FIAB network of contacts aimedfagilitate dissemination and technology
transfer.

FIAB developed different channels of contacts:
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TRUEFOOD Network of SMEs (151 members);

FIAB Network of SMEs (916 members);

FIAB Network of Associations (57 members);
Consumers”association (5 members);

Centers for Investment and Technological cer(tdbBsnembers);
Distribution (3 members)

Consulting groups (16 members)

Universities (43 members)

Public Administrations (21 members)

Press agencies (6 members)

Newspapers (12)

Magazines specialized in food issue (e.g. “Alitagia”, “Carnica2000” etc.);
Radio (10)

TV(3)

Trade journals (30)

Dissemination activities
The FIAB TDU decided to exploit all the possiblemgaunication channels for implementing
dissemination activities.
Project results and up dates were therefore delivier occasions such as, for example:

» Bilateral Meeting with SMES and other food staiiellers;

* Conferences (National and International);

* Congress;

* Food Fairs (National and International);

* Pressrelease;

* Seminars;
* Training Events;

*  Workshops;
The above table describes and summaries the Disagaori and Communication activities
implemented from the start of the TRUEFOOD proj@day 2006) until month 33. In order to
clarify if the activity has been carried on by tiwe® Spanish TSMs together the General Secretary
of FIAB.

Newsletter

FIAB has created newsletter within the contexthaf TRUEFOOD project, in order to announce to
the Food Stakeholders and SMEs the most relevavd péproject activities. Also, this newsletter
included information about the most important Ewap and Spanish events that could be
interesting for Spanish SMEs.

Webpage

The link to the web page developed by the TDU FiAEpanish language ibttp://www.fiab.es/
Information on Truefood is available under the mectinnovacion y tecnologiaThe exact link
hosted by the FIAB National web page is:
http://www.fiab.es/index.asp?cod=919&idage=998&t@wvap=0&acc=hinfo

General description of the contents of the web page

* Brief summary about TRUEFOOD.

* Objectives: Main objectives of the TRUEFOOD project

» Partnership - List of all project partners and $iri& their websites.

* Work package activities - Brief description of eagtrk package and detailed information
on work package 8 (main objectives, results an#dstamformation on project partners
involved, SPES members and TDUs and Training Mamage

* WP 8 — Training and dissemination activities.
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* Press room — This section contains the brochutieeoproject.

» Contact list of TDU-s / Techno-Scientific Mediataaad Project coordinator SPES GEIE
(traditional food product, name, position, e-mtal,/mobile, fax and address).

» Join the mailing list: mailing list for all peoplaterested in TDUs project activities, food
safety and quality topics.

* Links to TRUEFOOD, CORDIS food quality and safeBG for Health and consumer
protection, DG for Enterprise, ETP web site, CIA&lwsite, and other relevant links on
food issues as example: EFSA web site and AESANsieb

The Web page is constantly updated by FIAB TSMs,ltltest Newsletters as well as the agenda,
slides and other materials form Training eventspaoenptly uploaded.

Training and Technology Transfer leaflets
In order to announce as much as possible TraimgT&chnology Transfer Activities, FIAB TDU
drafted and printed a leaflet, in Spanish, contgrthe Training and Technology Transfer events
for year 2008. Leaflets have been distributed Vifl@ent channels:

d. E-mails to the SMEs of the TRUEFOOD Networkwadl as other FIAB contacts;

e. Website of FIAB;

f. During Food Fairs (e.g. Alimentaria 2008, Biogpatc.); Training Events...

Brochure
FIAB TDU, in order to give to SMEs and other foothkeholders a complete overview of
TRUEFOOD project, translated from English to Splarife already prepared brochure and printed
it. The brochure has been disseminated via:
* Printed form- during events such as Congressifé€€ences, Food Fairs (National and
International), Training Events, etc;
»  Electronic form- by e-mail among TRUEFOOD Netwand other food stakeholders.
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2.9 Communication activities implemented by TDU FIR - Portugal

The TDU of the Portuguese Food and Drink Federaffeli?A) organizes and coordinates the
dissemination and communication activities of TRIZEFD project in Portugal. FIPA uses the
communication channels that already have and furibee has created new ones in order to
disseminate every related information / result RIVEFOOD project to the Portuguese Enterprises,
national authorities, enterprises related to fowtustries, universities and research institutestand
the consumers.

The TDU has developed a plan on dissemination anthwnication activities using the following
tools and channels:

FIPA website

FIPA newsletter

Seminars and Congresses

Publications

Other Communication and Dissemination activities
Distribution of information material

Participation in Conferences

O O O0OO0OO0OO0Oo

FIPA website
First it was created a direct link to the Truefaeebsite in FIPA website.

In the new FIPA site, the TDWleveloped a Portuguese web pages only dedicatettheto
TRUEFOOD projectwww.fipa.p?). The general description and the objectives e TRUEFOOD
project are presented in the main page which cesifaimore categories presented in the following
table:

Truefood Contains a detailed description of the &@K\Packages.

Objectives Describe the main objectives of the éttoj

Partners List the partners involved in the Project

Work Packages Describes the main activities of the TDUs; desaibiee

Activities WP8 activities

Training activities Lists the training activitie§the TDU

Brochure Users can download the Truefood brochure

Contacts Contact details of the TDU and Projectrdioator SPES
GEIE (address, tel., fax and e-mail).

Mailing List Direct link to join in the TRUEFOOD Miing List

Links Links to TRUEFOOD, CORDIS food quality andfedst,
DG for Health and consumer protection, DG {for
Enterprise, ETP web site, CIAA web site and other
relevant sites on food issues. 1

The website is regularly updated following the gaheite of TRUEFOOD and it used for the
advertisement of the events organized in the cormEXRUEFOQOD project in Portugal and other
European countries.
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IPA Newsletter

FIPA regularly update information about TRUEFOOD ‘@fiIPA Noticias”. This newsletter is
delivered to more than 2000 contacts:

« FIPA Flash n° 88, July 2006: “FIPA divulges SME innovation report”
(http://www.fipa.pt/pdf/fipaflash88.pdtf

« FIPA Flash n°® 89,0ctober 2006: “FIPA promotes technico-scientificadiation actions in
SME” (http://www.fipa.pt/pdf/fipaflash89.pjif

« FIPA Flash n° 93 February 2007: “Truefood project is disseminateg FIPA”
(http://www.fipa.pt/pdf/fipaflash93.pof

« FIPA Flash n® 104 July 2007: “Truefood project will promote training courses for
SME’ (http://www.fipa.pt/pdf/fipaflash104.pdf

« FIPA Noticias n° 03/2008 February 2008: “Truefood enhances knowledge tdrprises”
(http://www.fipa.pt/pdf/fn0308.pdf

- FIPA Noticias n° 10/2008 May 2008: “FIPA promotes training course undes fnogram
TRUEFOOD” (ttp://www.fipa.pt/pdf/fn1008.pdf

« FIPA Noticias n° 14/2008 July 2008: “Success with TRUEFOOD Workshop”
(http://www.fipa.pt/pdf/fn1408.pdf

« FIPA Noticias n° 16/2008 July 2008: “SIAL 2008 conference welcomes TRUEMBDO
(http://www.fipa.pt/pdf/fn1608.pJdf

Seminars and Congresses

FIPA disseminated the infos about TRUEFOOD durhregfollowing seminars and congresses:

“The practical application of predictive models of microbiology to support the
competitiveness of the Food Industry”

The predictive models provided the basis for thielihg of a workshop on July 17, 2008 in Oporto.
Currently, the predictive microbiology models prasthemselves as innovative tools for companies
in the agri-food sector and its practical applieathas proven an effective tool in supporting the
competitiveness of agri-food industry. This evenpiimarily guided by the strong adherence by the
companies of the food and drink sector, but thesgmree of the retailing and catering sectors
showed the transversally and the interest of stjdtis workshop allowed the food professionals
in the area understand the concept of predictiva@ahiology, meet their various applications as a
tool to support the decision making of food safptggrams to meet some of the application of
predictive microbiology, as well as understand theortance of classical microbiology in
evaluating the results obtained through the apjpticaof predictive microbiology software
available.

The event began with a presentation of the profaety moving on to the applications of predictive

microbiology, with practical examples in terms atrobiological safety of traditional products and
implementation of a probabilistic approach in med#l migration from packaging to food.
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The workshop also included a visit to the microbigl and packaging laboratories and several
examples of application of predictive microbiolognpdels. This last part of a practical nature has
been of extreme interest to the participants, bexdoey allowed the models work and realize that
these are valid methods and often simple to imphmesulting in an added value for companies.

“Development of functional foods” -International conference of functional foods — B3BP

During this international event, the TSM dissenaakthe Truefood project to latin-american
scientists, Portuguese SME and students. The Toddimochure was disseminated trough participants
and the Truefood stand was used.

“A Plataforma Tecnoldgica Nacional” —Escola Superior de Biotecnologia /UCP
During this event, TSM presented National TechniglagPlatform and Truefood Food Project

Il Portuguese Food and Drink Industry Congress- FIPA

During the biggest national event on food and drimklustry, Truefood project was disseminated
with the support of a stand with Truefood image description and up to 500 flyers were delivered
hand-by-hand and 400 were introduced inside thicpaant’'s bag.

“O papel da industria no desenvolvimento de novodianentos” - Il Congresso luso-espanhol de
alimentacdo, nutricdo e dietética — APN

This presentation was provided during the biggatibnal event related with food, nutrition and
health. TSM disseminated Truefood during his pregem.

Publications

+ “Revista Industria CIP”

Article about TRUEFOOD: Framework and objectivAsifex )
+ “Revista Hiper Super”

Article about TruefoodAnnex 2
+ “Revista Seguranca e Qualidade Alimentar”

Article about TRUEFOOD: Framework and objectivasifex 3
+ “Revista O Viajante”

Article about TRUEFOOD: Framework and objectives

Other Communication and Dissemination activities
There were made communications in national TV:

« “Terra e Mar” telecast, June 2006;
« “2010" telecast, August 2006.

During ANIL (Associacdo Nacional dos Industriais Idecticinios) seminary, 31January 2007,
TSM made an introduction about this project andeheere distributed spreading flyers.

Distribution of information material
« Truefood project brochure was translated to Poesguand worked in “Free Hand”
programme, in order to make an easier nationaédissation;
+ Distribution of all TRUEFOOD Newsletter to FIPA M&ers;
- Distribution of flyers and brochures in all disseation activities.
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Dates Conference Type of audience
. . y SME / Research Centres / Other
Nov 2007 [l Quality Forum Stakeholders
Nov 2007 “Probiotics Convention” SME / Research Centres / Other

Stakeholders

26th November
2007

“Nutrition Labelling”

SME / Research Centres / Other
Stakeholders

“Risk Assessment in Food

12-2007 . Centres / Other Stakeholders
Chain
“Innovation and

01-2008 Competitiveness SME / Research Centres / Other
in the Food and Drink Sector -Stakeholders
North Region”

14-09-2008 Develoement of new food | SME / Research Centres / Other
products Stakeholders
“ Higher Education

25-11-2008 Food Industry Research
Competitiveness

Industry (all sectors)
Dates Conference Type of audience
Nov 2007 “Il Quality Forum” g\gfe/hlg%ﬁ:mh Centres / Other
Nov 2007 “Probiotics Convention” SME / Research Centres / Other

Stakeholders

26th November
2007

“Nutrition Labelling”

SME / Research Centres / Other
Stakeholders

12-2007 “Risk Assessment in Food Chain” | Centres / Other Stakeholders
“Innovation and Competitiveness

01-2008 in the Food and Drink Sector — SME / Research Centres / Other

. Stakeholders

North Region

14-09-2008 “DeveloEJment of new food SME / Research Centres / Other
products Stakeholders

Higher Education
25-11-2008 “Food Industry Competitiveness” Research

Industry (all sectors)

Participation in Conferences
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2.10 Communication activities implemented by TDU SEBIR Turkey

Dissemination Activities

The technology transfer and dissemination actwite SETBIR includes oral presentations, flyers,
publications, press releases, posters, conferencegsiry and meat subcommitees of SETBIR,
direct e-mailing to our SMEs and personel visitSMESs ( SeeAnnex 1) The direct e-mailing to
SMEs takes place every day once or twice. SETBBermeed a space at its own web site about
TRUEFOOD Project in Turkishaww.setbir.org.ty

Conferences:

The first oral presentation of SETBIR about TRUEHDPxoject was at the European Technology
Paltforms Conference in Antalya at 18 Septembe620elek Us made an oral presentation to
introduce TRUEFOOD Project to the Industry.

The second oral presentation of SETBIR about TacekfBroject was at 24 March 2007 at the
Global Vision Conference About Dairy and Meat Sextdhere were 1000 participants from sector
enterprises, Turkish government and industry. gtone of the names of the participants Aeeex

2) SETBIR organised the whole conference. Melek Wslenthe oral presentation of TRUEFOOD
Project and the TDU of SETBIR prepared the leafiid the flyers about the Project in Turkish.

At 13 April 2008 there was a congress about VeteyirServices and Food Safety at Antalya. There
were 400 people from industry of dairy and meatkiBln Ministry of Agriculture, universities and
SMEs. The TSM of SETBIR, Yudurki Yakin, made a short oral presentation to thdigpants
about"What is TRUEFOOD Proje¢t For this conference, the TDU of SETBIR prepaleaflets,
files in Turkish. At the beginning of this confeoen in another meeting room, SETBIR made its
first training seminar for 30 people from food sect

Articles:

At September 2007 SETBIR published an article abbRUEFOOD Project at Food Sector
Magazine. The writer of the article was Ebru Kagx-TSM. It was a one page article which
introduced the TRUEFOOD Project to the food sector.

After the seminar and oral presentation at 13thI&R908, at June 2008, SETBIR published another
article about TRUEFOOD Project. The one page ariiotluded the details of the training seminar
of SETBIR in Turkish( seAnnex 3)

Meetings:

At 4th June 2008 in the Meat Subcommittee meetpaytiCipants from Turkish Ministry of
Agriculture and Rural Affairs, from Ankara, Firagelcuk, Erciyes Universities, meat sector
enterprises and SETBIR) the results of the worlkkages of TRUEFOOD Project, WP1 and WP5
were discussed with the participants and TDU of BIRT

At 1-2 July 2008 at Dairy Subcommittee meeting ribgults of the work packages of TRUEFOOD
Project, WP1 and WP5 were discussed with the maatits and TDU of SETBIR.

Press Releases:

SETBIR made a short speech about Project at a iNdtibv Channel SKY TURK at September
2007. It was a science and technology programmeuABarope and Turkey. Ebru Kaya talked
about the aim and the long- term prospects of R&IHFOOD Project. The copy of the DVD is
now at the archieves of TRUEFOOD Project.

At 27 August 2008 at a local TV channel/ KON TVslaort descriptiion of TRUEFOOD Project
was shown in the news bulletin. Melek Us and YudkmYakin talked about the Project at the
news. KON TV is a Local TV Channel but it reachasilion people living in Turkey.
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At the second and third week of September 2008, HRDIOD Project was in Turkish newspapers
about Food Safety and the workshop which was pegpdry KTU and SETBIR. (for the
newspapers se&nnex 4) The news were announcing the workshop and theBFRQOD Project.

Workshops:

Between 22- 26 September 2008 KTU and SETBIR maxm@ranon work shop at Trabzon. Melek
Us and Yudumiki Yakin represented SETBIR for TRUEFOOD Projecevitn Kose was the
coordinator and responsible from the work shop fkKORU.

At the first day of the work shop Melek Us maderesgntation of the TRUEFOOD Project results
to the SMEs and university stuff.

From the beginning of the second day of the worpslkhe practices about WP2B started. SETBIR
TSM Yudumiki Yakin alsa involved in these practices.

Yudum iki Yakin circulated the questionnaries about WPBht SMEs. After the work shop the
TDU of SETBIR sent the whole questionnaries (20htoreleated person at WP5.

The TDU of SETBIR prepared files, documents andggnelases in Turkish about the workshop
and the TRUEFOOQOD Project.

All expenses for the documents for the files, @ieetes, transportation and accomodation of Melek
Us and TSM of SETBIR were met by Project budge3 6T BIR.
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2.11 Communication activities implemented by TDU S¥T - Greece

The Federation of Hellenic Food Industries (SEVAQamizes an coordinates the dissemination and
communication activities of TRUEFOOD Project in €e. SEVT uses the communication
channels that already have and furthermore hasecraggew ones in order to disseminate every
related information / result to TRUEFOOD projectth® Greek enterprises, national authorities,
enterprises related to food industries, universitied research institutes and to the consumers. The
TDU has developed a plan on dissemination and camgation activities using the following tools
and channels:

o SEVT website
SEVT newspaper
SEVT e-newsletter
SEVT annual report
Press release though the communication office MTSE
Organization of conferences, info-days and events
Participation of SEVT in conferences, meetings,isams, info-days and events.

O O O0OO0OO0OOo

SEVT website

The TDUdeveloped the Greek web pages dedicated to the FRI@ID project (www.sevt.gr). The
general description and the objectives of the TROBP project are presented in the main page
which contains 7 more categories presented inath@afing table:

The Work Packages Contains a detailed descripfitimeo8 Work Packages.

Partnership Provides information for the coording®PES) of the project and
lists all the other partners and their websites.

The TDUs Describes the main activities of the TDIisgs of all TDUSs, lists the

training sessions that performed and provides médion for the
oncoming training session for the SMEs.

Publications Contains the publications of the pbjkke the brochure and the
newsletters.

News-Events Lists the news and the events of thegr

Links Links to TRUEFOOD, CORDIS food quality andfetyg, DG for

Health and consumer protection, DG for EnterpriS€P web site
CIAA web site and other relevant sites on food éssu

Contact Contact details of the TDU and Project domtor SPES GEIE
(address, tel., fax and e-mail).

The website is regularly updated following the gaheite of TRUEFOOD and it used for the
advertisement of the events organized in the cordEXRUEFOQOD project in Greece and other
European countries. The most ‘vivid’ part of sigethe session of ‘News & Events’ where all the
new events are advertised and promoted.

Participation in conferences, meetings, seminarafa-days and events for the communication

and dissemination of project news.
The TDU in order to communicate and disseminatetbgect participated to the following events:
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Event Type of | Place / Date Target Annexe
activity
General Assembly Oral Athens Industry, Police 1
of SEVT 2007 Presentation | 14/3/07 makers,
universities and
research centre
Seminar for the | Oral Athens Industry, 2
Food Industry Presentation | 16/3/2007 consumers,
organized by the universities and
Federation of research centre
Greek Industries
and Agricultural
University of
Athens
Conference for | Oral Athens Industry, Police 3
Traditional Presentation | 20/12/2007 makers,
products consumers,
organized by universities and
ETAT SA research centre
General Assembly Oral Athens Industry, Police 4
of SEVT 2008 Presentation | 5/3/08 makers,
universities and
research centre
6 TRUEFOOD Oral Athens Industry 5
seminars Presentation | 27/3/2008,
Athens
10/4/2008,
Athens
11/4/2008,
Athens 27/5/08,
Thessaloniki
3/6/08, Athens
12/11/08
Conference Oral Thessaloniki Industry, Police 6
organized by Presentation | 24/10/08 makers,
Centre for consumers,
Research & universities and
Technology research centre

Hellas (CERTH)

on topic ‘Bringing

the Benefits of
research to
AgroFood SMES’

Production and distribution of information material

o Distribution of the I TRUEFOOD Newsletter to SEVT Members (December 2006

o Distribution of SEVT Annual Report 2006 (containdull description of TRUEFOOD
Project) in the General Assembly of SEVT (14/3/2007
o Distribution of TRUEFOOD brochure in the meeting fdutritional Labelling organized
by SEVT (16/4/07).
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Distribution of 2¢ TRUEFOOD newsletter (May 2007).

o Distribution of TRUEFOOD Brochure in an one day s®am for Safety - Nutrition —
Quality organised by SEVT, AUA and IAD (20/6/2007).

o Distribution of SEVT Annual Report 2006 (containdull description of TRUEFOOD
Project) in an one day seminar for Safety - Numnit+- Quality organised by SEVT, AUA
and 1AD (20/6/2007).

o Distribution of TRUEFOOD Brochure in the™SInternational Conference Predictive
Modeling in Foods organized by Agricultural Univigysof Athens and Prof. G. Nychas
(WP3 leader) (16-19/9/2007).

o Distribution of 3 TRUEFOOD Newsletter to SEVT Members

o Distribution of TRUEFOOD Greek brochures in the &eh Assembly of SEVT
(5/3/2008).

o Distribution of SEVT Annual Report 2007 (containdull description of TRUEFOOD
Project) in the General Assembly of SEVT (5/3/2008)

o Distribution of 4" TRUEFOOD Newsletter to SEVT Members.

o Distribution of SEVT Annual Report 2007 and TRUEFD®lewsletters in the Info-day
organized by SEVT and AUA (6/10/08).

o Distribution of SEVT Annual Report 2007 (containdull description of TRUEFOOD
Project) in the participants of the 6 TRUEFOOD s®mi(Athens 27/3/2008, Athens
10/4/2008, Athens 11/4/2008, Athens 27/5/08, THesd#a 3/6/08, Athens 12/11/08).

o Distribution of TRUEFOOD greek brochure and TRUEHDNewsletter in the
participants of the 6 TRUEFOOD seminar (Athens 2088, Athens 10/4/2008, Athens
11/4/2008, Athens 27/5/08, Thessaloniki 3/6/08,eAt112/11/08).

o Distribution of 8" TRUEFOOD Newsletter to SEVT Members.

(@)

Organization of an info-day for the consumers

SEVT in cooperation with AUA (WP3 Leader) organized 6" of October 2008, an info-day for
the consumers on topic “Traditional and functiof@ds” in the context of TRUEFOOD project.
The lecturer were coming from universities and aesle centers (Agricultural University of Athens,
Harokopio University of Athens, University of Cretéellenic Pasteur Institute), from the Industry,
from non profit organization for the nutrition (stides Daskalopoulos Foundation) and from the Earop
Commission. The event was very successful and deterby 210 people. In the participants
distributed a dossier containing the publicatiohsSTBUEFOOD (brochure and newsletters), the
annual report of SEVT and a brochure of AUA (An7).

Articles — Press releases
o 20 Articles in SEVT newspaper with topics:
TRUEFOOD Presentation (October 2006) (An. 8)
Presentation of TRUEFOOD websitevw.truefood.eu(November 2006) (An. 9)
Presentation of TRUEFOOD"Newsletter (January 2007) (An 10)
Food consumption patterns (February 2007) (an. 11)
Presentation of translated TRUEFOOD brochure (A3907) (An 12)
Functional foods in Europe (April 2007) (An 12 )
1% Meeting of National Food Platforms ‘Food for Lif@lay 2007) (An. 13)
Food composition databases (June 2007) (An. 14)
Foodborne diseases (August 2007) (An. 15)
Benchmark survey of the University of Milan (Febmua008) (An. 16)
18 TRUEFOOD Seminar on Risk Assessment (April 20@8). (17)
Evaluation of the % seminar of TRUEFOOD project on “Risk AssessmefitTay
2008) (An. 18)

VVVVVVVVVVVY
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Oncoming seminars of TRUEFOOD project (May 2008).(A9)
The meetings of ETP and NFP (June 2008) (An. 20)
The 29 & 3" seminar of TRUEFOOD project organized by SEVT €J2008) (An.
21).
4 Articles for the info day on traditional and fuilonal foods organized by SEVT
and AUA (July 2008, September 2008, October 200B&ember 2008) (An. 22,
23, 24, 25).
» Seminar on Crisis Management (An 26)
o An article for the TRUEFOOD project in the magaziReod Technology & Nutrition’
published by the Association of the Food Technaiisgi(An. 27)
0 2 press releases were sent to the media for tbedeny. (An. 28, 29)
o A full description of TRUEFOQOD project in the AnduBReport 2007 and the Annual
report 2008 of SEVT (An 30, 31).

Y YVV
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3. Dissemination tables

Table n.1 ANIA

Dissemination and Communication Activities

Size of audience Partner responsible
Countries addresse /involved

Dates Dates Type of audience

Press release(press/radio/TV):

October 2006 — January 9 Articles in ANIA Food industry France 5000 ANIA
2009 flash professionals
Conferences
Exhibition
March 2008-November 200 10 TRUEFOOD Industry France 325 ANIA: Oral
seminars Presentation of
TRUEFOOD Project
Publications
March 2007 ANIA annual report  General public France 5000 ANIA: contains an
extensive presentatic 1
of TRUEFOOD
March 2008 ANIA annual report  General public France 10000 ANIA: contains an
extensive presentatic 1
of TRUEFOOD
Project web-site
www.ania- General public France 8000 in 2 months ANIA
recherche.net (Nov and Dec 2008)
Direct e-mailing
Informing ANIA French truefood Greece 200 companies ANIA
Members and dissemination list

academia for the ne\
and the results of TF




5th May 2006
5th July 2006
4th October 2006

12" October 2006
13th November 200

27th November 200
15 December 2006

18th December 200

2" February 2007
14th March 2007
19" May 2007
13" 16" April 2007
14" April 2007

30" May 2007

Table n. 2 FEDERALIMENTARE

Dissemination and Communication Activities

Press Conference- Presentation of
European Technology Platform
Press Conference —Presentation of
Italian Technology Platform
Presentation of the Italian Technolc
Platform “Food for life”
Conference: “ll sistema agroaliment
nel Mezzogiorno”
Presentation of Truefood during th
meeting “Consumer Science and F
Quality Perception”
Presentation of the Italian Technolc
Platform “Food for life”
Presentation of Truefood during
“IV Convegno Nazionale Innovazio!
tecnologica ed esperienze: esemp
successo”
Dissemination of TRUEFOOD
Newsletter by mail

Master in Technologies and Fooc
Quality Control
Launch of the Spanish Technolog
Platform “Food for life”

Conference “Traditional Food
production and research on food
safety: what is the future?”

Dissemination Activities
Press conference about Researc
Projects

Dissemination : "Il progetto Truefoo
innovazioni per le PMI nel settore ¢

Type of
audience
SMEs

General public

Research
Students

SMEs

SMEs
Institutions
Research

SMEs
Institutions
Research

SMEs

SMEs
Confindustria

SMEs

Research
Students

SMEs
Research
Institutions
SMEs
Research
Institution

SMEs
Journalists

SMES
University

Countries
addressed
Parma —Italy

“Cibus Parma 2006” e
Rome —lItaly
LUISS University 20
Milan —Italy 50
Turati Palace
Naples 50
Strozzi Palace Floren
50
(Italy)
Bologna University 50
Bologna- (Italy)
Latina- Italy
Hotel Victoria 200
Residence Palace
Italy 70
Genova (Italy)
San Martino Hospital 10
(University of Genova
Madrid (Spain) 250
Munich
(German) et
Rome
Cibus Rome 2007 ALY
Rome (Cibus Roma
2007, Nuova Fiera d 10
Roma)
Agripromos- Chambe 30

of Commerce Naples

Size of audienc

Partner responsibl

/involved
FED

FED
FED

TDU

FED

FED

FED

TDU ltaly

TDU ltaly

FED

FED

TDU ltaly

FED

TDU ltaly
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Dissemination and Communication Activities

cibi tradizionali”
Dissemination: "Il progetto Truefoot

Type of
audience

Countries
addressed
(Italy)

13th June 2007 innovazioni per le PMI nel settore ¢ SMEs Frosinone lItaly 30 TDU ltaly
cibi tradizionali”
h ~nth Truefood presentation (durin SMEs .
29"-30" June 2007 TROPEELIA meetin(g) g . Avignon (France) 150 FED
40 July 2007 Dissemination of the TRUEFOOD SMEs Posting t(_) our contac 300 FED
newsletter list
Dissemination: ” Il progetto Truefoo
11th October2007  innovazioni per le PMI nel settore ¢ SMEs Unione Industriali of 25 TDU ltaly
cibi tradizionali”: Naples (ltaly)
17th October 2007 CIBUS Tech Parma SMEs Parma Italy 20 TDU ltaly
SMEs
2elt =0 APRE Brokerage event Industry Brusselles 50 TDU ltaly
November 2007 Uni :
niversity
Conference: “Innovazione ed Industry Salerno
30" November 2007 agroalimentare, esperienze a University Ital 50 TDU ltaly
confronto” Institutions ay
Federalimentare servi i
20th February 2008 Dissemination to SMEs during traini Industry Unll(\)lgf)llensdtjlf;:;/i;ll & 20 Eng
TDU ltaly
Conference “Innovacion y tecnolog S.ME.S . Alimentaria Food
10th March 2008 . o Institutions Barcelona (Spain) : FED
alimentaria . . Fair
University
Science for Food
10th April 2008 “Tecnologie fisiche per SMEs Nltally 150 FED
I'agroalimentare” Research INERES)
Institutions
TDU ltaly
16th April 2008 Visit to SMEs Industry Naples Italy 4 Unione Industriali di
Napoli
University Federalimentare servi i
8" May 2008 Dissemination to SMEs during traini SMEs CIBUS Parma Food 32 ENEA
Service company Fair (ltaly) TDU lItaly
9" May 2008 General public Parma Italy 20 B0 [l

Size of audienc

Partner responsibl
/involved

University of Milan

13" May 2008 Institutions Italy 150 FED

Conference: “L'industria alimentart




Dissemination and Communication Activities

Type of Countries : : Partner responsibl
: Size of audienc )
audience addressed /involved
italiana e la politica della qualita” SMEs Trapani
Journalists
Briefing with the Group of Giovani Ital
21 May 2008 Imprenditori (i.e. a Group of Younc SMEs Y 20 TDU ltaly
: Federalimentare
entrepreneurs of Federalimentare
TDU ltaly
28" May 2008 Dissemination to SMEs during traini In(_jus_try Confindustria Enna 33 .FED .
Institutions (Italy) Federalimentare servi i
University of Milan
th Meeting with stakeholders during Industry Campden and
AN A00E Campden & Chorleywood open de Institutions Chorleywood (UK) <2y Lt
Conference: “Ricerca ed SMEs Villa Torlonia
5th June 2008 Innovazione:le sfide dell'industria g 150 FED
. o Institutions Rome (Italy)
alimentare italiana
. wQ . Research
20" June 2008 Conferen_ce.z. S|cur_ezza a_llmenta”re Industry ENEA Rome 200 FED
energia: strategie per il futuro e (Italy)
Institutions
L@ . SMEs Deruta
26" September 200 Conferenpe s L md_ustrle_l del malto Students Perugia 40 TDU ltaly
della birra in Italia ed in Europa o UNIPG
Institutions (Italy)
6™ October 2008 Dissemination to SMEs during traini S.MES Confindustria Cosenz 20 . ~ED .
Istitutions (Italy) Federalimentare Serv i
SIAL- Launch of
21° October 2008 Dissemination Institutions French Platform “Foo 30 FED
for Life”
h . T . .
23rd -24" October Food Fair : “Salone ,|'nterna2|onale( SMEs Ita_ly 100 TDU Italy
2008 gusto Torino
Paris- General
Seminar within Directorate for
i the context of the French Presidenc Food of the TDU ltaly
23" October 2008 the Council of the European Ministry of AENIEE 22y INRA
Union Agriculture
and Fisheries
SMEs TDU Ital
5" November 200¢ Institutional Event: APERTAMENTE Institutions Roma (Italy) 120 FED y
University
Film TRUEFOOD during the SMEs TDU Ital
5" November 2008 Institutional Event Institutions Italy 120 FED y
“APERTAMENTE”" University
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Dissemination and Communication Activities

Type of Countries : : Partner responsibl
: Size of audienc )
audience addressed /involved
Conference: “FROM FARMS TO Institutions
26th - 27th Novembg MARKET: Companies CAIRO 250 FED
2008 PROVIDING KNOW-HOW AND Jourgalists (Egypt)
FINANCE”
h Dissemination to SMEs during traini SMEs Florence TDU ltaly
28" November 200¢ to SMEs University (Italy) & FED




Planned/actual
Dates

February 2007-January
2009

February 2007-January
2009

February 2007-January
2009

February 2007-January
2009

February 2007-January
2009

Early 2007

E-mailing :
announcement of
TRUEFOOD
activities

E-mailing and e-
newsletters :
announcement of
TRUEFOOD
activities

E-mailing sent by
stakeholders and
intermediates :
announcement of
TRUEFOOD
activities

E-newsletter Fevia-
Flash :
announcement of
TRUEFOOD
activities

Spread of flyers anc
documentation (har
copies)

Publication : Annual
Report of
Flanders’FOOD

Table n. 3 FEVIA

Part 2 — Dissemination table

Type of audience

Industry (all food
sectors), stakeholdel
research centres

Industry (all food
sectors), stakeholdel
research centres

Industry (all food
sectors), stakeholdel
research centres

Industry (all food
sectors), stakeholdel
research centres

Industry (all food
sectors), stakeholdel
research centres,
media

Industry (all food
sectors), governmen
research centres anc
other stakeholders
(other industries,
retail)

Countries addressec

Belgium

Belgium

Belgium

Belgium

Belgium

Belgium

Size of audience
30-2.500

Total ;: 12 mailings
Average : 1 mailing
every 2 months
450-1.500

Total : 14 mailings
Average : 1 mailing
every 2 months

30-2.500

Minimum : 22
mailings

Average : 1 mailing
every month

2.700-2.800
Total : 15 articles
Average : 1 article

every 2 months
60-130

+ 3.000 in total

Partner responsible /involvec

WP8 TDU FEVIA

Flanders’FOOD
WAGRALIM

WPS8 TDU FEVIA
c/o 15 stakeholders and
intermediates

WP8 TDU FEVIA

Flanders’FOOD
WAGRALIM
WPS8 TDU FEVIA

Flanders’FOOD
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Planned/actual
IDEES

May 2007-January 2009

August 31 2007

September 2007

September 2007

October 5 2007

October-December 2007

October-December 2007

October-December 2007

December 2007-January
2009

Visits : description ¢
the TRUEFOOD
project

Conference talk : at
Foire de Herve-
Battice (Battice)

Web Page on the
conference talk at
Battice (31/8) URL
Exhibition IntraFood
Exposition: stand of
Flanders’FOOD witt
TRUEFOOD
information

Press release (pres:
Le Sillon Belge —
Annex 1

Project website :
publications of web
pages for FEVIA (in
Flemishand in
French

Project website :
publications of web
pages for
Flanders’FOOD (in
Flemish

Project website :
publications of web
pages for
WAGRALIM (in
French

Update of web page
on www.fevia.beand
www.fevia-pme.be

Part 2 — Dissemination table

Type of audience

Industry (all food
sectors), stakeholdel
research centres
Industry (all food
sectors), research
centres, stakeholder
general public
Industry (all food
sectors)

Industry (all food
sectors), research
centres, stakeholder

Agriculture, general
public

Industry (all food
sectors)

Industry (all food
sectors)

Industry (all food
sectors)

Industry (all food
sectors)

Countries addressec

Belgium

Belgium

Belgium

Belgium

Belgium

Belgium
Europe

Belgium
Europe

Belgium
Europe

Belgium
Europe

Size of audience

+ 100 in total for 34
visits

+50

+ 1.000 per month
10

+ 26.000 (paper
version) + online

(members only)
+ 8.500 / month

+ 2.000 / month

+ 1.000 per month

+8.500 / month

Total :4 updates
Average : 1 update

Partner responsible /involvec

WP8 TDU FEVIA

WAGRALIM

Alimentaire Liégeois

Flanders’FOOD

Le Sillon Belge

WP8 TDU FEVIA

Flanders’FOOD

WAGRALIM

WP8 TDU FEVIA
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Planned/actual
IDEES

December 2007-January
2009

February 28 2008

April 2008

May 2008

June 3 2008

July 26-28 2008

September 10-11 2008

October 2008

Update of web page
on
www.flandersfood.c
m and
www.wagralim.be

Conference talk :
General Assembly ¢
AUDA (Bastogne)
(meat sector)
Publication : Annual
Report of
Flanders’FOOD

Article (magazine) :
Entreprendre
Aujourd’hui n°104 —
Annex 2

Event WAGRALIM :
stand with
TRUEFOOD
information
Info-Day : presence
on a stand at Foire (
Libramont (courtesy
AUDA and Vers
I’Avenir)

Exhibition IntraFood
Exposition: stand of
WAGRALIM with
TRUEFOOD
information

Article (magazine) :

Part 2 — Dissemination table

Type of audience

Industry (all food
sectors), research
centres,

Industry (Meat secto

Industry (all food
sectors), governmen
research centres anc
other stakeholders
(other industries,
retail)

Walloon SMEs,
Industry (all sectors)

Industry (all food
sectors), research
centres, stakeholder

Agriculture,
processing industry
(all food sectors),
stakeholders, gener:
public, consumers,
media

Industry (all food
sectors), research
centres, stakeholder

Walloon SMEs,

Countries addressec

Belgium
Europe

Belgium

Belgium

Belgium

Belgium

Belgium

Belgium

Belgium

Size of audience

every 6 months
+1.000-2.000 / montl
for each website

Total ;6 updates
Average : 1 update
every 4 months

30

+ 3.000 in total

+7.500

15

500

20-50

+32.000

Partner responsible /involvec

Flanders’FOOD
WAGRALIM

WAGRALIM

Flanders’FOOD

WP8 TDU FEVIA
c/o CCI Luxembourg

WAGRALIM

WPS8 TDU FEVIA
c/o AUDA and Mr D. Kellen
(consultant)

WAGRALIM

WP8 TDU FEVIA
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Planned/actual
IDEES

November 2008

November 8 2008

November 2007 — January
2009
January 2009 (scheduled)

From January 2009
(scheduled)

ATHENA 244 —
Annex 3

Article (newspaper)
L’Avenir du
Luxembourg —
Annexes 4a + 4b
Open Days in a me:
SME : presentation
of pictures related tc
a TRUEFOOD
activity
TRUEFOOD logo ol
partner website
Press release
(newspaper) : Le
Sillon Belge
Spread of flyers (ha
copies) on Ardenne
Ham, with the
TRUEFOOD logo

Part 2 — Dissemination table

Type of audience

Industry (all sectors)
research centres,
stakeholders, genere
public, consumers
General public,
consumers

General public,
consumers

General public,
consumers, supplier:
Agriculture, general
public, consumers

General public,
consumers

Countries addressec

Belgium

Belgium

Belgium
Europe
Belgium

Belgium

Size of audience

+60.000 (potentially
up to 100.000) +
online

200

+1.000 visitors /
month

+ 26.000 (paper
version) + online
(members only)
50.000 (to be
confirmed)

Partner responsible /involvec

c/o ATHENA

WP8 TDU FEVIA

c/o Vers I'’Avenir / L’Avenir

du Luxembourg

WAGRALIM

c/o Salaisons du Pont d’Ama 1Ir

WP8 TDU FEVIA
c/o AUDA

WP8 TDU FEVIA
AUDA

c/o Le Sillon Belge
AUDA

c/o WP8 TDU FEVIA
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Planned/actual
Dates

Table n.4 FEDI

Part 2 — Dissemination table

Type of audience

Countries addressec

Size of audience

Partner responsible /involved

2/11/2006

22/11/2006

30/11/2006

19/12/2006

11/1/2007

12/1/2007

31/1/2007

13/2/2007

17/5/2007

17/5/2007

22/5/2007

24/5/2007

4/6/2007

Meeting of Directors
of Sector Associatiot
(PKCR)

Meeting to set up
Czech Technology
Platform

Board of Companies
Directors (PKCR)
Meeting of set up
Beer Cluster

Meeting of Beer
Cluster

Meeting of Beer
Cluster

Meeting of Beer
Cluster

Meeting of Directors
of Sector Associatior
General Assembley

Board of Companies
Directors

Meeting of WG for
Bakery production
Plenary Meeting of
Czech Technology
Platform

Environmental Affair

Members, 21

Members, 136

Members,
56
Members, 54

Members,

41

Members, 23
Members, 43
Members, 18
Members, state adm
61

Members, 41
Branch experts, 14
Members, non-

members, RTD,
Universities, 63

Members, 11

PK CR’s premises,
Prague

Kaiserstejn Palace,
Prague

Pilsner Urquell,
Prague

Research Centre,
Prague

CR, FFDI’s premise:
Prague
CR, FFDI’s premise:
Prague
CR, Research Centr
Prague
CR, FFDI’s premise:
Prague
CR, Congress Centr:
Prague
CR, Congress Centr
Prague

CR, FFDI’s premise:
Prague

CR (international
approach), Kaiserste
Palace, Prague

CR, FFDI’s premise:

Members, 21

Members, 136

Members,
56
Members, 54

Members,

41

Members, 23
Members, 43
Members, 18
Members, state adm
61

Members, 41
Branch experts, 14
Members, non-

members, RTD,
Universities, 63

Members, 11

FFDI

FFDI

FFDI

FFDI

FFDI
FFDI
FFDI
FFDI
FFDI

FFDI

FFDI

FFDI

Ministry of Education, Youth ar 1
Sports CR,

Association of Chemical Indust y
of the CR, Federalimentare

FFDI
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Planned/actual

7/6/2007

13/6/2007

14/6/2007

25/6/2007

26/6/2007

25/7/2007

31/7/2007

20/8/2007

3/9/2007

13/9/2007

13/9/2007

19/9/2007

20/9/2007

25/9/2007

4/10/2007

Dates

Committee
Executive Committet

Legislation
Committee

Meeting of WG for
Frozen Food Produc
Executive Committet

Meeting of Directors
of Sector Associatior
Executive Committet

Board of Companies
Directors

Meeting of Directors
of Sector Associatiot
Executive Committet

General Assembley
Executive Committes

Meeting of WG for
Bakery production
Meeting of WG for
Frozen Food Produc
Project’s
dissemination during
workshop focused ol
risk assessment in
food industry (see
Potravindsky
zpravodaj 11/2007,
page 8).

Executive Committet

Part 2 — Dissemination table

Type of audience

Members, 4
Members, 19
Members, 9
Members, 6
Members, 18
Members,4
Members, 44
Members, 19
Members, 7
Members, 71
Members, 6
Members, 14
Members, 14

Members, 56

Members, 7

Countries addressec

Prague

CR, FFDI’s premise:
Prague

CR, FFDI’s premise:
Prague

CR, FFDI’s premise:
Prague

CR, FFDI’s premise:
Prague

CR, FFDI’s premise:
Prague

CR, FFDI’s premise:
Prague

CR, UZPI, Prague

CR, FFDI’s premise:
Prague

CR, FFDI’s premise:
Prague

CR, Hotel Olympik,
Artemis, Prague
CR, Hotel Olympik,
Artemis, Prague
CR, FFDI’s premise:
Prague

CR, FFDI’s premise:
Prague

CR, Hotel Courtyard
Prague

CR, FFDI’s premise:
Prague

Size of audience

Members, 4
Members, 19
Members, 9
Members, 6
Members, 18
Members,4
Members, 44
Members, 19
Members, 7
Members, 71
Members, 6
Members, 14
Members, 14

Members, 56

Members, 7

Partner responsible /involved

FFDI

FFDI

FFDI

FFDI

FFDI

FFDI

FFDI

FFDI

FFDI

FFDI

FFDI

FFDI

FFDI

FFDI

FFDI
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Planned/actual
Dates

25/10/2007

31/10/2007

7/11/2007

13/11/2007

15/11/2007

20/11/2007

20/11/2007

28/11/2007

6/12/2007

10/12/2007

15/1/2008

24/1/2008

23/1/2008

25/1/2008

5/2/2008

7/2/2008

13/2/2008

18/2/2008

Executive Committet

Meeting of Directors
of Sector Associatiot
Meeting of WG for
Bakery’s production
Environmental Affair
Committee

Meeting of WG for
Frozen Food Produc
Executive Committet

Board of Companies
Directors

Legislation
Committee

Meeting of WG for
Healthy Lifestyle
Executive Committet

Executive Committet

Board of Companies
Directors

Meeting of WG for
Bakery’s production
Meeting of WG for
Frozen Food Produc
Steering Committee
of Czech Technolog
Platform

Meeting of WG for
Frozen Food Produc
Meeting of WG for
Healthy Lifestyle
Project disseminatiol

Part 2 — Dissemination table

Type of audience
Members, 8
Members, 16
Members, 14
Members, 11
Members, 9
Members, 7
Members, 39
Members, 26
Members,13
Members, 7
Members, 7
Members, 42
Members, 14
Members, 8

Members, 14

Members, 8
Members, 17

Members, 56

Countries addressec

CR, FFDI’s premise:
Prague

CR, FFDI’s premise:
Prague

CR, Baetice

CR, FFDI’s premise:
Prague

CR, FFDI’s premise:
Prague

CR, Olympik Hotel,
Prague

CR, Olympik Hotel,
Prague

CR, FFDI’s premise:
Prague

CR, FFDI’s premise:
Prague

CR, FFDI’s premise:
Prague

CR, FFDI’s premise:
Prague

CR, Artemis Hotel,
Prague

CR, FFDI’s premise:
Prague

CR, FFDI’s premise:
Prague

CR, FFDI’s premise:
Prague

CR, FFDI’s premise:
Prague

CR, FFDI’s premise:
Prague

CR, Hotel Olympik,

Size of audience
Members, 8
Members, 16
Members, 14
Members, 11
Members, 9
Members, 7
Members, 39
Members, 26
Members,13
Members, 7
Members, 7
Members, 42
Members, 14
Members, 8

Members, 14

Members, 8
Members, 17

Members, 56

Partner responsible /involved

FFDI

FFDI

FFDI

FFDI

FFDI

FFDI

FFDI

FFDI

FFDI

FFDI

FFDI

FFDI

FFDI

FFDI

FFDI

FFDI

FEDI
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Planned/actual

21/2/2008

27/2/2008

28/2/2008

5/3/2008

17/3/2008

20/3/2008

31/3/2008

2/4/2008

Dates

Workshop titled:
~.Chemical safety in
Baker’s production,
legislation, food
chain’s standards”.
Executive Committet

Legislation
Committee
General Assembley

SALIMA
International Food
Fair, Executive
Committee & Project
Dissemination
meeting — with Czec
Minister of
Agriculture CR
Project Disseminatio
Workshop titled:
~.Chemical safety in
milk industry,
nutritional
recommendations,
durability, active and
intelligent
packaging”.
Executive Committet

Supervisery
Committee of Czech
Technology Platform
with Minister of
Agriculture CR
Environmental Affair
Committee

Part 2 — Dissemination table

Type of audience

Members, 8
Members, 21
Members, 74

Members, 8

Members, 31

Members, 8

Members

Members, 13

Countries addressec

Prague

CR, FFDI’s premise:
Prague

CR, FFDI’s premise:
Prague

CR, Hotel Olympik,
Artemis, Prague
CR, FFDI’s premise:
Prague

CR, Hotel Olympik,
Prague

CR, FFDI’s premise:
Prague

CR, Ministry of
Agriculture

CR, FFDI’s premise:
Prague

Size of audience

Members, 8
Members, 21
Members, 74

Members, 8

Members, 31

Members, 8

Members

Members, 13

Partner responsible /involved

FFDI

FFDI

FFDI

FFDI

FFDI

FFDI

FFDI

FFDI
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Planned/actual

4/4/2008

7/4/2008

10/4/2008

14/4/2008

16/4/2008

17/4/2008

17/4/2008

23/4/2008

23/4/2008

28/4/2008

28/4/2008

19/5/2008

21/5/2008

Dates

Meeting of WG for
Trade Policy and
Marketing

Plenary Meeting of
Czech Technology
Platform

Meeting of WG for
Frozen Food Produc
Project Disseminatio
Workshop titled:
~.Chemical safety,
food labelling,
durability, additives,
sanitary code of fooc
packaging.(malt, frie
products, cereals,
coffee grinding)”.

Meeting of WG for
Healthy Lifestyle
FFDI’s Executive
Committee

Meeting of Directors
of Sector Associatiot
Meeting of WG for
Bakery’s production
Meeting of WG for
Trade Policy &
Marketing

Board of Companies
Directors

Executive Committet

Executive Committet

Legislation

Part 2 — Dissemination table

Type of audience

Members, 16

Members, 71

Members, 7

Members, 41

Members, 17
Members, 7

Members, 16
Members, 12

Members, 13

Members, 38
Members, 9

Members, 7

Members, 23

Countries addressec

CR, FFDI’s premise:
Prague

CR, Kaiserstejnsky
palac, Prague

CR, FFDI’s premise:
Prague

CR, Hotel Olympik,
Prague

CR, FFDI’s premise:
Prague
CR, FFDI’s premise:
Prague
CR, FFDI’s premise:
Prague
CR, FFDI’s premise:
Prague
CR, FFDI’s premise:
Prague

CR, Artemis hotel,
Prague

CR, hotel Artemis,
Prague

CR, hotel
Sen/Senohraby,
Prague

CR, FFDI’s premise:

Size of audience

Members, 16

Members, 71

Members, 7

Members, 41

Members, 17
Members, 7

Members, 16
Members, 12

Members, 13

Members, 38
Members, 9

Members, 7

Members, 23

Partner responsible /involved

FFDI

FFDI

FFDI

FFDI

FFDI

FFDI

FFDI

FFDI

FFDI

FFDI

FFDI

FEDI
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Planned/actual
Dates

18/6/2008

29/5/2008

9/6/2008

17/6/2008

24/7/2008

24/7/2008

20/8/2008

4/9/2008

8/9/2008

11/9/2008

16/9/2008

17/9/2008

29/9/2008

1/10/2008

15/10/2008

Committee

Meeting of WG for
Healthy Lifestyle
Executive Committet

Executive Committet

Meeting of WG for
Bakery’s production
Executive Committet

Board of Companies
Directors

Meeting of WG for
Healthy Lifestyle
Executive Committet

Round Table to Cze«
Technology Platform

Meeting of WG for
Frozen Food Produc
Steering Committee
of Czech Technolog
Platform

Legislation
Committee

Round Table to Cze«
Technology Platform
with Ministry of
Health CR

WG for BIO
Foodstuffs

Meeting of WG for

Part 2 — Dissemination table

Type of audience

Members, 13
Members, 8
Members, 8
Members, 12

Members, 7

Members, 25

Members, 14
Members, 8

Members, 20

Members, 12

Members, 9

Members, 26

Members, 9

Members, 19

Members, 12

Countries addressec

Prague

CR, FFDI’s premise:
Prague

CR, TOP hotel,
Prague

CR, Pizzerie
Coloseum, Prague
CR, FFDI’s premise:
Prague

CR, hotel
Sen/Senohraby,
Prague

CR, hotel
Sen/Senohraby,
Prague

CR, FFDI’s premise:
Prague

CR, FFDI’s premise:
Prague
CR,Restaurant
Kolkovna

CR, FFDI’s premise:
Prague
CR, FFDI’s premise:
Prague

CR, FFDI’s premise:
Prague

CR, Restaurant U
Pravai

CR, FFDI’s premise:
Prague
CR, FFDI’s premise:

Size of audience

Members, 13
Members, 8
Members, 8
Members, 12

Members, 7

Members, 25

Members, 14
Members, 8

Members, 20

Members, 12

Members, 9

Members, 26

Members, 9

Members, 19

Members, 12

Partner responsible /involved

FFDI
FFDI
FFDI
FFDI

FFDI

FFDI

FFDI
FFDI

FFDI

FFDI

FFDI

FFDI

FFDI

FFDI

FEDI
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Planned/actual
Dates

23/10/2008

14/11/2008

4/12/2008

12/2/2007

8/2007

2007, 2008

2007, 2008
2006, 2007, 2008

2006, 2007, 2008

2007, 2008

11 - 12/2008

Healthy Lifestyle
Executive Committet

Advisory WG of
Czech Technology
Platform with
Minister of
Agriculture CR
Plenary Meeting of
Czech Technology
Platform
Newspaper:
Potravindisky
zpravodaj (FFDI's
edited monthly
newspaper)
Bakery’s Journal:
Pekd a cukrd
Professional Food
Journal: Moderni
obchod

Professional Food
Journal: Vylgr
Economy Journal:
Komora CZ
Academy Journal:
Akademicky bulletin
Agricultural Journal;
Zemedélec

Journal Syt
potravin/World of
Foodstuffs (FFDI's
monthly periodics)
Internet — Project
presentation:

Part 2 — Dissemination table

Type of audience

Members, 7

Members

Members

Members, 4.500
people

Members, 3.200
people appr.
Members, non-
members, general
public 5.000 people
appr.

Members, 5.500
people appr.

7.000 people appr.
5.300 people TBC
5.800 people TBC

10.000 people TBC

Countries addressec

Prague

CR, hotel
Sen/Senohraby,
Prague

CR, Kaiserstejnsky
palac, Prague

CR, Kaiserstejnsky
palac, Prague

Czech Republic

Czech Republic

Czech Republic

Czech Republic
Czech Republic
Czech Republic
Czech Republic

Czech Republic

Size of audience

Members, 7

Members

Members

Members, 4.500
people

Members, 3.200
people appr.
Members, non-
members, general
public 5.000 people
appr.

Members, 5.500
people appr.

7.000 people appr.
5.300 people TBC
5.800 people TBC

10.000 people TBC

Partner responsible /involved

FFDI

FFDI

FFDI

FFDI

FFDI

FFDI

FFDI

FFDI

FFDI

FFDI

FFDI
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Planned/actual
Dates

regular up-date
regular up

regular up
Direct Media Contact —

Project presentation :

3/5/2007

14/6/2007

19/6/2007

20/6/2007

25/6/2007

2/7/2007

http://www.foodnet.c
http://www.businessi
fo.cz
http://www.agronavic
ator.cz

Direct Media Contac
— Project
presentation :

Breakfast with Press
cooperation with
China

Press Conference w
Ministry of
Agriculture CR —
Minister Mr. P.
Gandalow,
cooperation with
Romania and
Bulgaria.

Press Conference
related to advance
payment for plastic
bottles.

Press Conference or
GDA.

Breakfast with Press
in presence of
Chairman of EU EN\
Committee, Public
health and Food
Safety, Mr. Miroslav
Ouzky.

Competition — Czect

Part 2 — Dissemination table

Type of audience

Direct Media Contac

— Project
presentation :

a 21 journalists

a 25 journalists

a 17 journalists

a 19 journalists

a 32 journalists

a 41 journalists

Countries addressec

Czech Republic
Czech Republic

Czech Republic

Direct Media Contac
— Project
presentation :
Czech Republic

Czech Republic

Czech Republic

Czech Republic

Czech Republic

Czech Republic

Size of audience

Direct Media Contac

— Project
presentation :

a 21 journalists

a 25 journalists

a 17 journalists

a 19 journalists

a 32 journalists

a 41 journalists

Partner responsible /involved

FFDI
FFDI, Business Info

FFDI, Institute of Agricultural
and Food Information in Czech
Republic

Direct Media Contact — Project
presentation :

FFDI and Ministry of Agricultur
CR

FFDI and Ministry of Agricultur
CR

FFDI, Union of Beverage
products producers, Czech
industrial Union for packaging
and environmental affairs and
Packaging Institute SYBA, s r.c
FFDI and Czech nutritionist’s
experts

FFDI

FFDI and Union of Eco farmers
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Planned/actual
Dates

22/10/2007

26/11/2007

17 —19/1/2008

6/3/2008

2/4/2008

12/5/2008

24/11/2008

Bio food product of
Year 2007.
Breakfast with Press
and Members of
Czech Parliament —
Mr. J. Papez, M.
HaSek and P.
Kov&sik.

Breakfast with Press
and Member of EU
Parliament, Mr. J.
Bfezina,

- traditional food
products.

Media — Briefing —
Conference.

Salima International
Food Fair: Media —
Briefing —
Conference.

Briefing — conferenct
with Czech Member
of Parliament (V.
Zelezny)

Briefing — conferenct
with Czech member
of Parliament (J.
Bobosikova)
Briefing — conferenct
with Czech Member
of EU Parliament

Part 2 — Dissemination table

Type of audience

a 30 journalists

a 41 journalists

a 29 journalists

a 31 journalists

a 25 journalists

a 31 journalists

a 17 journalists

Countries addressec

Czech Republic

Belgium, Brussels

Germany, Berlin

Czech Republic, Brn

Czech Republic

Czech Republic

Czech Republic, Piz.
Collosseum

Size of audience

a 30 journalists

a 41 journalists

a 29 journalists

a 31 journalists

a 25 journalists

a 31 journalists

a 17 journalists

Partner responsible /involved

Agriculture CR
FFDI

FFDI

FFDI

FFDI

FFDI

FFDI

FFDI

PRO-BIO and Ministry of

60



Planned/actual
DEV(ETS

Table n. 5SFHFI

Part 2 — Dissemination table

Type of audience

Countries
addressed

Size of
audience

Partner responsible

/involved

June, November 2007,
November2008, January 2009
February 2008

April 2007

April 2008

November 2007 November 200¢
monthly

Regularly updated

June 2007

December 2006 March 2007
September 2008

March 2008

April 2008

May 2008

June 2008

October 2008

November 2008

Conference + Flyers

Conference + Flyers
Conference + Flyers

Exhibition

Newsletter

Project web-page on the
Federation’s web-site
Press release
Conference

Seminar + Flyers
Institute visit + Flyers
Conference, presentation
Flyers

Seminar + Flyers

Training + Flyers

Training + Flyers

Higher education,
Research, Industry

Industry
Industry

General public
Industry

General public, Higher
education, Research,
Industry

General public

Higher education, Reseat
Higher education,
Research, Industry
Industry

Canning Industry, Higher
education, Research
Industry

Industry

Industry

Hungary

Hungary
Hungary

Hungary
Hungary
Hungary
Hungary
Hungary
Hungary
Hungary
Hungary
Hungary
Hungary

Hungary

70

30
120

250

300
800

40

70

30

80

29

26

20

National Technology
Platform

Board of FHFI
General Assembly of FHF

“FOODAPEST”
FHFI
FHFI

FHFI+Campden&
Chorleywood Hungary
Hungarian Scientific
Society for Food Industry
FHFI+Campden&
Chorleywood Hungary
FHFI+Campden&
Chorleywood Hungary
FHFI+Hungarian Scientifi
Society for Food Industry
FHFI+Campden&
Chorleywood Hungary
FHFI+Campden&
Chorleywood Hungary
FHFI+Campden&
Chorleywood
Hungary+UGENT
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Table n.6 FlI

Part 2 — Dissemination table

Partner responsible

Fllemes (el Type of audience  Countries addressec Size of audience /involved

Dates

7. may 2008 Launch of sub web ~ Members and other Denmark 3500 each month The Danish Food an
site food industries, publi Drink Federation
authorities, students,
others
December 2008 Invitation to seminar Members and other Denmark 680 every 14 day The Danish Food an
in January by: food industries Drink Federation
Newsletter
January 2009 Invitation to seminar Members and other Denmark 250 The Danish Food an
in January by: food industries Drink Federation

Established Network
Working groups
Committees
2. February 2009 Seminar Members and other Denmark 100 The Danish Food an
food industries Drink Federation




Planned/actual
DEV(ETS

September 21, 2007

March 04, 2008

September 27, 2007

April 2, 2008
May 2007, October 2007

frequently
frequently

March / April 2007

November 2008

January 2008
October 2008

November 2007

Part 2 — Dissemination table

Conference of the
Slovenian Technology
Platform

Conference “Food
technology well
financed”
Conference”Food — fror
successful ideas to
innovative products”
Conference “Open Spai
in European Research”
Publications, Scientific
paper “nutrition”
Project web-site

Flyers

Scientific magazine
“Nutrition today”

Press Conference on
Austrian Food Report
2008

Symposium on “Nutritio
and Innovation”
Symposium “Consumer
information on foodstuft
Leaflet Agroinnocessing
Innovation funds

Table n. 7 FIAA

Type of audience

Food Industry

Food industry

Research & industry

Research & Industry

Food research, food
industry

General Public
Members of FIAA

Research & Industry

Related authorities, pre:

Members of FIAA
Stakeholders of FIAA

Research & Industry,
related authorities

Countries
addressed

Slovenia and neighbou

Austria

Europe

Europe
Austria/Germany

Austria
Austria

Austria

Austria

Austria
Austria

Austria

Size of audience

50

50

170

350

300-500

Country wide

Food companies, mainl
SMEs, 300

300

50

130
120

Country wide

Partner responsible
/involved

FIAA

FIAA

FIAA

FIAA
FIAA

FIAA
FIAA

Forum Nutrition

FIAA

FIAA
FIAA
FIAA, LVA, FFG,

University of Life
Sciences Vienna
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Planned/actual

Dates

15/05/2006

16/05/2006

06/06/2006

12/06/2006

19/06/2006

14/07/2006

21/09/2006

17/10/2006

03/11/2006
05/11/2006

17/11/2006

21/11/2006

27/11/2006

24/01/2007

12/02/2007

Focus Group with
SMES

Conference

Conference

Focus Group with
SMES

Press release (pres

Focus Group with
SMES

Focus Group with
SMES

Focus Group with
SMES

Conference

Conference

Conference

Focus Group with
SMES

Focus Group with
academia

Focus Group with
SMES

Conference

Table n. 8 FIAB

Part 2 — Dissemination table

Type of audience

Industry

Industry

Industry
Industry
Industry and researc

Industry

Industry

Industry

Research

Consumers

Industry

Industry

Industry

Industry

Industry and researc

Countries
addressed

Madrid-Spain

Bilbao (Basque
Country)-Spain

Vigo (Galicia)-Spair

Barcelona (Catalufis
Spain

Sevilla (Andalucia)-
Spain

Méalaga (Andalucia)
Spain

Valencia-Spain

Vigo (Galicia)-Spair
Murcia-Spain

Madrid-Spain

Sevilla (Andalucia)-
Spain

Barcelona-Spain

Chinchén (Madrid)-
Spain

Zaragoza-Spain

Murcia-Spain

Size of audience

20

50

50

20

50

20

20

20

100
30

50

20

20

20

100

Partner
responsible
/involved

FIAB

AZTI-Tecnalia

Technological Centr
ANFACO-

CECOPESCA

AMEC

Fundacién

Universidad Empres 1

FIAB

FIAB

FIAB

IATA-CSIC

Consumer’s
association

CTA

AMEC

FIAB

Technological Park ¢ °

Aragon-Aula DEI
CTC




Planned/actual

DEV(ETS

15/02/2007

15/05/2007

16/05/2007

17/05/2007

18/05/2007

24/05/2007

25/05/2007

29/05/2007

31/05/2007

12/06/2007

19/06/2007

22/06/2007

02/07/2007

03/07/2007

04/07/2007

Conference
Press release (pres
Press release (pres
Press release (pres

Bilateral meetings
Press release (pres
Conference

Conference

Congress Cytalia

Press release (pres

Bilateral meetings

Media briefing

Bilateral meetings
Bilateral meetings

Bilateral meetings

Part 2 — Dissemination table

Type of audience

Industry
Industry
Industry
Industry
Industry
Industry
Research

Research

Research

Industry

Research

Industry, research ai
higher education
Consulting
Industry

Research

Countries
addressed
Madrid-Hotel

Hesperia
San Adrian (Navarra
Spain
Valencia-Spain
Bilbao (Basque
Country)-Spain
Madrid
Madrid-Spain
Madrid-Spain

Lérida-Spain

Madrid-Spain

Barcelona-Spain

Madrid-Spain

Monells (Gerona)-
Spain

Madrid-Spain
Madrid-Spain

Madrid-Spain

Size of audience

200

20

10

20

30

100

16

50

20

Partner
responsible
/involved
Federalimentare-
Partnert of Truefooc
CNTA

AINIA Technological
Centre
AZTI-Tecnalia
Technological Centr

Angulas Aguinaga

Recoletos Group

Autonomous
University of Madrid
University of Lérida.

ETSIA

Complutense
University of Madrid

AMEC

Premium Ingredient

Institute for Food an
Agricultural Researc
and Technology
(IRTA)

CGI-Business
Embutidos Frial

Embassy Canada




Planned/actual
DEV(ETS

05/07/2007

09/07/2007

12/07/2007

12/07/2007

12/07/2007

17/07/2007

24/07/2007

20/08/2007

30/08/2007

12/09/2007

13-14/09/2007

17/09/2007

Bilateral meetings

Press release (pres

Bilateral meetings
Bilateral meetings

Bilateral meetings

Press release (pres

Press release (pres

Bilateral meetings

Bilateral meetings

Congress

Meeting of Europea
Technology Platforn
Food for Life.

Bilateral meetings

Part 2 — Dissemination table

Type of audience

Research

Industry

Industry
Industry

Industry

Industry

Industry

Industry

Industry

Industry

Higher education

Industry

Countries
addressed

Barcelona-Spain

Oviedo (Asturias)-
Spain

Barcelona-Spain
Barcelona-Spain
Barcelona-Spain
Santiago de
Compostela (Galicia
Spain
Madrid-Spain

Reus (Tarragona)-
Spain

Barcelona-Spain

Santander-Spain

Bruxelles-Belgium

Madrid-Spain

Size of audience

22

40

10

40

100

Partner
responsible
/involved

IRTA

FICYT- Foundation
for the Developmen
of the Applied
Science and the
Technology in
Asturias

Panrico
Bonmacor
AMEC

AINIA Technological
Centre

Spanish Flour Milling
Association (AFHSE

Industrias Rodrigue

ANAFRIC- National
Association of Cold
Storage and
Quartering
AESAN- Spanish
Agency for Food
Safety and Nutritior

SPES

AECOC- Spanish
Association for
Coaching and Proce s
Consulting
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